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‘Stock your Pantry 


NOVEMBER 
aa | 10th - 20th 


SVERY member of the industry is 
better off because of Canned 
Foods Week, in proportion as the 
consumer benefits. The consumer 
will learn more about canned foods 
and their value, and should find 
them always full value in appear- 
ance and in goodness. In the long 
run, prosperity depends on packing _ 
quality canned foods. 


x \ 


American Can 


CONTAINERS OF TIN PLATE + 


BLACK IRON GALVANIZED IRON FIBRE 
‘a A ) 


we 
= CANNED FOODS 

| | 


THE CANNING TRADE November 1, 1926 


MANUFACTURERS OF 
CANS 
CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 
BALTIMORE, MD. 


CLARKSBURG, WAG 
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Ayars Machine Company, 


CORN SHAKER 
BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 

with Black Discoloration in your corn, 

hereis a remedy—use our Corn Shaker. 

This thorougly mixes the contents of 
- the can and the Black disappears. 


Shaking also gives the corn a rich, 
creamy appearance. 


Salem 
New Jersey 


Ayars Machine Company, 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 
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CANNED FOODS WEEK 
November 10th -- 20th 


Promote the Canning Industry and its many 
allied interests by emphasizing to consumers 
the extraordinary value of all products in tin. 


SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


New York Office: 17 Battery Place. 
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HAMACHEK IDEAL VINERS 


Tests and comparison of packs have clearly demonstrated the im- 
portance of more efficient hulling. Experienced packers have re- 


placed over one Hundred Fifty viners of another manufacture 
with Hamachek Ideals. 


Hamachek Ideals are the best constructed viners on the market. 
They are built of durable material, require less power, their up- 
keep is small, and they have the greatest capacity. . 


FRANK HAMACHEK MACHINE COMPANY 


KEWAUNEE, WISCONSIN 
Established 1880 Incorporated 1924 


Manufacturers of IDEAL VINERS, VINER FEEDERS, ENSILAGE DISTRIBUTORS amd CHAIN ADJUSTERS 
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HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


ively 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 
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Why Campbell Soup Co. Van Camps, 
New York Canners and other large 
organizations use the MONITOR 
Blancher. 


They have found it up to require- 
ments and worthy of a place in their 
plants. 


Make your next Blancher a 
MONITOR. It will pay you. 


Economy of steam, gentle hand- 


ling, thorough work are a few of its 
outstanding features. 


SPECIAL AGENTS 


A. K. Robins & Co. Inc., Balto. Md. 
Leavitt & Eddington Co., 


SUPPORT IT. 
on-Barn v je 
Tiltsonburg, Ont. MFG. Francisco, Calif. 


P. O. Drawer 25 SILVER CREEK, N. Y. Brown Boggs Ltd., Hamilton, Ont. 


Canadian Piant 
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There Is A Reason 
Y YOUR SALES WILL BE BENEFITED 
BY CANNED FOODS WEEK. 
Nov. 10th. to 2Oth. ) 
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PEA GRADERS 


Menufectured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Boost Canned Foods Week. 


ROGERS BROS. SEED CO. 
Breeders & Growers 
Canners, Varieties 
Peas - Beans - Corn 
CHICAGO, ILL. 


Essentials Fount 
for Critical Selections in . 
Good Seed ROGERS 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 


Entered at Postoffice, Baltimore, Md., 


as second-class mail matter. 

TERMS OF SUBSCRIPTION 
One Year - - - - $3.00 
Foreign - - - $5.00 


Extra Copies, when on hand, each, .10 
ADVERTISING Rates — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 
ARTHUR I. JUDGE 
MANAGER AND EDITOR for inquiries and discussions among 


107 SouTH FREDERICK STREET 
BALTIMORE, Mb. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 


themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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NEW DON QUIXOTE APPEARS—Don Quixote, 
Aveu may recall, armed himself cap a pie, mounted 

his trusty steed, and with lance in hand made vali- 
ant though futile battle against the windmill. 

We have no fault to find with the Interstate Gro- 
cers’ battle against the chain stores of the country, 
though the Subscription thermometer they carry on 
their front page does not seem to indicate a very en- 
thusiastic response on the part of the retail grocers 
of the country, in return for their valiant battle, but 
when they resort to such an argument as they have 
just used in relation to the sale of “Hart” brand canned 
foods by the Piggly Wiggly stores, we think they do 
their cause more harm than good. It has always been 
our contention that the retail-:stores of every kind 
make too large a profit upon the sales of canned foods, 
and this article in the Interstate Grocer would seem 
to confirm this opinion. In fact we believe that canned 
foods return the retailers a greater profit than any 
other item handled by them, at least of any article sold 
to anywhere near the extent of canned foods. And we 
might find a right to object to this heavy profit because 
it slows down the sales of canned foods. In other 
words, if canned foods were sold upon a smaller basis 
of profit there would be more of them sold, and that 
would benefit all canners. 

However, in relation to the attack in question, 
it should be remembered that freight and handling 
charges must be deducted from these apparent big 
profits, and that will reduce them considerably. Take 
the other view, as the Grocer advocates:—their hand- 
ling through wholesale grocers to the retailer—and 
you would have to deduct not only freight and hand- 
ling, but a profit for the wholesaler also. 

But the most salient feature of the whole consid- 
eration is the fact that the Piggly Wiggly advertises, 
and we do not believe that W. R. Roach & Co. pay for 
that advertising at all, or if they pay any part of it, 
they pay only a small share. That is the one great 
difference between the chain stores generally and the 
average retailer—the former buy well and then move 
their purchases quickly to the consumers by advertis- 
ing. That is modern merchandising, little understood 
by the retailers, and even less understood by the can- 
ners. In reading the Interstate Grocer’s article, which 
we give herewith, keep these points in mind. 


But what amused us most is how the retailers must 
feel when they see a chain store making such profits; 
and on the other hand, how canners must feel when 
they see the prices at which W. R. Roach & Co. sell 
their goods at a time when all buying is said to be dead, 
or deadly dull. If we were a retail grocer, plodding 
our weary way with little or no return for our work, 
as is usually claimed for them, we think we would long 
to become a Piggly Wiggly and do as the Piggly Wiggly 
does. And if we were a canner, facing a dead market, 
with his goods refused even when quoted at or below 
cost to the wholesalers, we think we would long for 
some of the good trade of the Piggly Wiggly. Of 
course that is the crux of the Chain Store-Wholesaler- 
Retailer argument, but so long as the chain store 
“moves” the goods and gets them to the consumer at 
a saving any attack upon the system must prove as 
foolish as Don Quixote’s attack upon the revolving 
arms of the windmill. It is merely a question of effi- 
ciency, and we do not ever expect against to hear it said 
that a thing is “so efficient that it must be destroyed,” 
as was said in the United States Senate about the 
Big Five packers’ business, when the question of their 
suppression was under debate, and which ultimately re- 
sulted in the now famous Consent Decree against them. 


Here is the article to which we refer: 


PIGGLY WIGGLY MAKES ENORMOUS PROFITS ON ‘HART’ 
BRAND FOODS. 


A page advertisement of the Piggly Wiggly stores of St. 
Louis, operated by the Missouri-Illinois Stores Co., which ap- 
peared in the Post-Dispatch and Globe-Democrat, advising that 
it would be the exclusive distributor of Hart Brand vegetables 
in St. Louis, discloses two rather patent facts—one that the 
chain store system is making an abnormal profit, though pro- 
fessing to sell cheaper than independent grocers, and the other 
that W. R. Roach & Co., packers of Hart brand, has definitely 
tied itself up with the chain store as its exclusive distributor, at 
least in the St. Louis market. 

The striking feature, of course, is the tremendous profit 
which this Piggly Wiggly system is making on the sale of Hart 
products, though in the advertisements it claims to sell “at lower 
prices than when sold through the middleman to the retailer.” 
An analysis of the gross margin shows that this chain store is 
making as high as 36 per cent on the selling price and not less 
than 27 per cent as the minimum gross margin. 

On the 12 items listed in the advertisement of vegetables 
and one fruit packed by Roach & Co., the average gross margin, 
based on the selling price, is 31.84 per cent. If the high and low 
margins were based on the cost of the canned foods, this self- 
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serve chain system would make not less than 37 per cent, and as 
much as 63.6 per cent, or profits which are not to be sneezed at, 
and if obtained in the retail grocery business would soon make 
the grocer rich. 


$2,380 in Advertising. 


But these profits are not all. The two-page advertisements 
cost approximately $2,380, which, 1f the usual rule is followed in 
advertising of this character, the manufacturer pays the bill. 
This means that Piggly Wiggly stores in St. Louis are making 
an average of 31.84 per cent on these canned foods, ana 1s get- 
ting about $2,380 in advertising in addition. Whether it ob- 
tained better prices than those which the average grocer would 
pay for the same brands, The Interstate Grocer is not informed, 
but if it did its profit would be proportionately increased. 


If the Food Administration was operating at the present 
time, the profits which this chain store was making would be 
considered profiteering. Moreover, these tremendous profits on 
canned foods are being made by a chain store which has been 
preaching its ability to sell cheaper than the independent gro- 
cers because the people serve themselves, which eliminates clerk 
hire; that it buys direct from producer and therefore cuts out 
" the middleman; has no telephone, delivery or credit service. 

At the prices quoted in the newspapers any retail grocer 
can meet the prices of the Piggly Wiggly, give credit and other 
service, give quality, and even undersell this chain store. Yet 
the company lets out a blast in a page advertisement and talks 
about giving the people “reasonable prices,” and then boasts that 
at the prices quoted it sells “quality foods at lower prices than 
when sold through the middleman to the retailer.” 


Table Showing Profits. 


The Interstate Grocer presents below the cost of the gooas 
to the Piggly Wiggly store (if it has not received even better 
prices, which would increase its profits), together with the sell- 
ing price, gross margin and percentage of gross margin realized, 
in the following table: 

Cost Selling Gross Per Cent 
Price Price Margin on Sales 


Little Dot Peas.............. $2.58 $3,72 $1.14 $ .30 
Little Quaker Peas........ 2.18 3.12 94 30 
Golden Bantam Corn...... 1.68 2.64 .96 36 
Fancy Crosby Corn........ 1.48 2.28 80 3D 
Little Quaker Succotash 1.93 2.64 a1 27 
Whole Stringless Beans 2.08 3.24 1.16 .308 
Cut Stringless Beans.... 1.73 2.52 -79 31 
Golden Wax Beana......... 1.73 2.52 49 31 
Green Lima Beana........... 2.33 3.36 1.03 -306 
Green Lima Beans, sm’] 1.55 2.28 73 32 
Red Kidney Beana........... 1.03 1.56 03 34 
Red Raspberries ............ 3.88 5.52 1.64 297 


It will be observed that the largest gross margin is obtained 
on Hart Golden Bantam Corn, which is advertised to the public 
at 22 cents for a medium can, or $2.64 a dozen, but which cost 
the Piggly Wiggly chain, according to the information obtained 
by The Interstate Grocer, $1.60 a dozen. This leaves a gross 
margin of 96 cents a dozen, or 36.26 per cent on the selling price. 
The lowest margin is obtained on Hart Little Quaker Succotash, 
which costs the chain store not more than $1.93, according to the 
I. G. informant, though it is sold to the people for 22 cents a 
can, or $2.64 a dozen. 


Makes Handsome Profit. 


In the light of professed economy and reasonable prices con- 
stantly preached by the Piggly Wiggly stores in its advertising, 
as well as its constant prating about underselling retail grocers 
20 per cent, the terrific profit disclosed on Hart brand products 
by this chain store system shows up that it is not operating for 


the glory of serving the people, but to realize what are more 
than handsome profits. 


The other phase of this situation is that W. R. Roach & Co. 
appears to have tied up with the chain stores, as it has given the 
Piggly Wiggly stores the exclusive right to the sale of its prod- 
ucts in this market. For years its brands were sold to retail 
grocers generally through some wholesale grocery agency. Now 
these retailers will be unable to get that brand in the St. Louis 


market because of the exclusive agency given to the chain store 
system. 


From what The Interstate Grocer has been told, W. R. 
Roach & Co. has a high grade product and the price is set for the 
year and maintained regardless of the market price. Its prices 
are maintained on the Hart brand, but when the market slumps 
off its surplus or unsold pack is sold under private labels to 
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wholesale grocers. Since the market has gone off on peas and 
other items, retail grocers are in a position to buy equal quality 
at lower prices than those which The Interstate Grocer under- 
stands is the selling price to the Piggly Wiggly, unless it has 
been favored with special prices lower than the usual list spec- 
ified by Roach & Co. 


In other words, retail grocers are in a position to buy at 
better prices, equal quality, than the chain store, and since retail 
grocers, as a rule, do not expect to get 30 per cent or more on 
the selling price for canned vegetables, they are in a position to 
show up the claims of the Piggly Wiggly and that, instead of 
being a benefactor to the public, which attitude it seeks to as- 


sume, it is in reality gouging the public and making enormous 
and unjustified profits. 


FRIENDLY RECEIVERS APPOINTED. 


E are in receipt of the following statement: 
W On October 16, 1926, there was appointed 

by the Wabash Circuit Court two friendly re- 
ceivers for the Wabash Canning Company, Wabash, 
Ind. The reason for such appointment was that we 
owed approximately 150 farmers about $40,000 for 
corn, and we were unable to either market our product 
or borrow sufficient money to pay them, and 
they were threatening suits. The receivers are Otto 
G. Hill, vice-president of the Farmers and Merchants 


‘National Bank, and Jos. H. Elliott, a director of the 


Wabash County Loan and Trust Company. We deemed 
it absolutely essential to avoid multiplicity of law suits, 
and also in some way to make arrangements to take 
care of the farmers to enable us to run the factory an- 
other year. We feel sure our assets are largely in ex- 
cess of our liabilities. 


There are no preferred creditors. We are telling 
you this so you will not think the banks, whose officers 
are receivers, have been made so to protect them. The 
court made an order that the receivers run and operate 
the plant, and we feel sure in time we can pay all in- 
debtedness and continue operation. Yours very truly, 


L. L. HYMAN. 


CONVENTION DATES. 


November 11-13—Indiana Canners, Lafayette, Ind. 

November 19th—Board of Directors, National Can- 
ners Association. Hotel Sherman, 
Chicago, 10 A. M. Fall meeting. 

Nov. 30-Dec. 1—Western Canners, Semi-Annual, New 
Palmer House, Chicago, IIl. 

December 2-3—Iowa-Nebraska Canners. 

December Peach Growers, San Francisco, 

al. 

December 7 and 8—Ohio Canners. 

December 9-10—New York State Canners, 
Hotel Seneca, Rochester. 

December 14—Pennsylvania Canners, Annual, 
Colonial Hotel, York, Pa. 

December 15-16—Minnesota Canners, New Nicollet 
Hotel, Minneapolis, Minn. 

January 2-4, 1927—Northwest Canners, Annual, 
Multnomah Hotel, Portland, Ore. 

January 6-7, 1927—Missouri Valley Canners, Annual, 
Colonial Hotel, Springfield, Mo. 

Jan. 24 to 29, 1927—National Canners, National Food 
Brokers, Canning Machinery and 


Supplies, National Pickle Packers, 
at Atlantic City. 


: 
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The Indiana Pulper 


Kentucky’s Claim To 
Undying Fame. 


ad Beautiful women and blue 
grass---tobacco and Derby 
winners---horses, suh, that 
BAY. make us proud we raised 


them. Your fine old Colonel acknowledges 
no superior in these. 


= 


Yet there is another product of which Ken- 
tucky may be justly proud—the excellent 
tomatoes of her fertile soil. 


This machine is considered the standard by which 
pulping equipment is gauged, and the masters of 
the packing industry are correct in their conclus-: 
ion. This being a fact, acts as a silent salesman 
r in placing the Indiana Pulper in plants where ef- 
r ficiency, economy and sanitation are prime factors, 
| 


The Kentucky Canning Company, for ex- 
ample, had three tomato canning plants— 
and they have recently added eight more— 


eight more canning plants, all equipped 
with A-B Cookers. 


and pulping equipment is required. 


Indiana Kern Finishers 
Kook-More Koils 
Indiana No. 10 Fillers 


Inspection There are plenty of reasons, of course, for 
a TABLES the Kentucky Canning Campany selecting 
ng 


A-B; and we'll be mighty glad to tell you 


the entire story of A-B and the One Man 
Cookroom. 
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Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 

: Enameled Pails and Pans 
Enameled Lined Pipe 

; Tomato Washers Simply mail the coupon below. 
| Steel Stools 

Wood & Steel Tanks 
| Pulp & Catup Pumps 
Fire Pots 

Steam Crosses 

| 

J 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, IIl. 


Indianapolis, Indiana, U. S. A. 


Gentlemen :— 


I’m interested in your One Man Cookroom. . 
Without obligation please let me know more 
about it. Our products are 


Anderson-Barngrover Mfg. Co. 


San Francisco, Cal. Name 
Coast Representatives 
S. O. Randall’s Son Company 
Baltimore, Md. 


Easteon Representative 
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National Canners Research Laboratories 


Opened at San Francisco 


October 12th., 1926 
A Gift of The American Can Company 


HE formal opening of the splendid new Western 

Laboratory of the National Canners Association 

at Battery and Commercial streets, San Fran- 
cisco, Cal., on which work has been under way for sev- 
eral months, took place on the afternoon of October 12, 
when open house was held and all interested in the can- 
ning were invited to inspect the premises and the 
equipment. The total cost of land, building and equip- 
ment was in excess of $100,000, and the completed 
plant was a gift to the National Canners Association 
in fee simple, without restrictions of any kind, by the 
American Can Company, through H. W. Phelps, presi- 
dent, New York, and Maurice J. Sullivan, vice-presi- 
dent, San Francisco. 


Thus, the National Canners Association now has 
two great laboratories, one in the East and one in the 
West, with the authority centering, of course, at the 
headquarters of the Association in Washington, D. C. 
A third laboratory devoted to salmon research is lo- 
cated at Seattle. 


Three-Story Building. 


The building at San Francisco is a three-story and 
basement structure, fronting 30 feet on Battery street 
and 70 feet on Commercial street, and is directly oppo- 
site the rear of the Federal Reserve Bank. It is just a 
block and a half from California street at Battery, and 
only four blocks from the Ferry Building, making it 
easy of access. 


A power plant, which includes a 20 horsepower 
boiler, a hot water heater, an air compressor and 
vacuum equipment, has been installed in the basement. 
The boiler is a vertical gas-fired type controlled by a 
pressure regulator. A constant water level is main- 
tained by means of an automatic device which operates 
a motor-driven pump. The air and vacuum units are 
also automatic. The equipment of the experimental 
canning room on the first floor includes standard verti- 
cal retorts, standard steam jacketed bottles and an ex- 
perimental continuous pressure cooker, all provided 
with automatic control devices. The closing machines 
are driven by individual motors. There are two chem- 
ical laboratories on the second floor. The larger one at 
the front of the building is equipped for general pur- 
poses, while the smaller room at the rear is especially 
. fitted for fume work. The third floor is devoted to bac- 
teriology. This laboratory is designed so that the re- 
search work can be kept separate from the commercial 
work to avoid cross contamination. There is a large 
conference room and library on the second floor and a 
cark room for photographic work in the basement. 


Flooded With Sunlight. 


The partitions are steel construction with glass 
panels, insuring adequate distribution of light to the 
different rooms. The building being on a corner, all 
floors are flooded with sunlight. The floors are laid 
with battleship linoleum except in the experimental 
canning room and basement. The basement has a con- 
crete floor, while that in the canning room is a combi- 


nation of concrete and macadam. Ample cabinet space 
is provided in the laboratory tables, which are stand- 
ard design with alberine stone tops and sinks through- 
out. Two large exhaust fans on the roof provide ven- 
tilation for the hoods in both the chemical and bacte- 
riological laboratories. Provision has been made for 
electric heating in all rooms. 

Two large built-in, electrically heated and con- 
trolled incubators in the basement and one on the third 
floor furnish over twelve hundred cubic feet of incuba- 
tor space suitable for incubation of a large number of 
cans at any desired temperature. These incubators are 
also equipped with recording thermometers. 


Complete Technical Equipment. 


A room, with special facilities for ventilating and 
cleaning, is provided on the third floor for housing 
guinea pigs and other animals needed for research 
work. A two-horse power, automatically controlled 
boiler, independent of the main boiler, supplies steam 
for use in the chemical and bacteriological laboratories. 

The plant is completely equipped with chemical 
and bacteriological apparatus. Among the more im- 
portant items are a complete hydrogen-ion outfit, com- 
pleie equ:pment for heat penetration studies, micro- 
scopes, electric ovens and furnaces, apparatus for ther- 


THE NEW LABORATORY AT SAN FRANCISCO 
H. W. Phelps, Pres. 
American Can Co., 

The donor. 
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mal death rate determinations, a refractometer and an 
electric refrigerator. The library contains a large 
number of technical and reference books. 


To Serve the Whole West. 


The new Western Laboratory will serve the can- 
ners of the Intermountain States, the Pacific Coast 
States and the Hawaiian Islands. All members of the 
Association in these western states and the Hawaiian 
Islands are urged to send their technical problems and 
also suggestions for constructive work to the labora- 
tory. While several technical undertakings already 
are under way or about to start, it is particularly desir- 
able that members express their wishes covering work 
which should be undertaken so that the executives and 
technicians can plan far ahead to take up the various 
forms of work in the order of their importance and 
timeliness. 

Elmer E. Chase, President of the National Canners 
Association, whose home is in San Jose, and Leonard E. 
Wood, Vice-President of the National Canners Associ- 
ation, whose home is in San Francisco, acting in co-op- 
eration with Dr. Karl F. Meyer, are organizing the com- 
mittees of canners and scientific men who will act in an 
advisory capacity. 

The plan is to place on the committee of canners 
practical men in the industry from each district on the 
Pacific Coast and also from the Hawaiian Islands. On 
the scientific committee it is planned to place men of 
prominence and experience in the universities and the 
State and Federal Enforcement Bureaus. These com- 
mittees are being appointed and it is expected will be 
functioning soon. 

B. S. Clark, who for eleven years has been with the 
American Can Co. in a technical capacity, and directing 
his energies to research work, is the new Director of 
the Association Laboratory. Acting for the Can Co., 


and before his services were taken over by the Associa- 
tion, Mr. Clark had charge of technical construction 
and equipment of the laboratory, being assisted by Dr 
J. R. Esty and A. C. Richardson. Associated with Mr. 
Clark is Dr. G. S. Bohart, who for several years has oc- 


THE BACTERIOLOGICAL LABORATORIES 
Third floor 


THE CANNING 


TRADE 11 


EXPERIMENTAL CANNERY 

On first floor 
cupied an important position in the National Canners 
Association laboratory at Washington, and who will be 
next in command. He has won a reputation for his suc- 


cesses in combatting “Corn Black.” Dr. E. Z. Corneil, 
a graduate of Stanford, has been appointed a technicai 
assistant by Director Clark. Other men from the 
a Laboratory will be sent here from time to 
ime. ( 
_ Operating independently but using the same facili- 
ties and functioning in co-operation with the same com- 
mittees, the University of California, under the direc- 
tion of Dr. Kar] F. Meyer, has taken over the bacterio- 
logical work in the laboratory, particularly botulinus 
investigations, thus giving this part of the activities a 
national and international standing and re- 
sponsibility impossible in any commercial 
laboratory, no matter how high its character. 
Di. Meyer is known to the whole industry 
| through his work on botulinus at the Hooper 
Foundation. He is a bacteriologist of inter- 
national reputation and standing, and is also 
|technical advisor to the California State 
*| Board of Health. Research work covering the 
processing orders of the State Board of 
Health will be handled by this University 
laboratory and the same facilities will be 
» |available for Boards of Health of other 
| Western States if desired. 

On Dr. Meyer’s staff is Dr. J. R. Esty, 
who, like Dr. Bohart, is from the Washington 
Laboratory, but for the last three years has 
spent most of his time on work in California, 
and is well known to the canners of the 
Coast. He is a bacteriologist of ability. O. 
W. Lang, who has worked under Dr. Meyer 
for two years, will come to the new labora- 
tory, assigned to fish investigation. 

Through the State Fish Commission the 
fish canners of California are contributing 
$15,000.00 for special investigation work in 
the laboratory, which work will be handled 
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separately from the general bacteriological 
work in the laboratory, although it will be 
under the direction of the University 
through Dr. Meyer and his assistants. 

Preceding the formal opening of the lab- 
oratory a series of meetings was held, with 
representatives from the National Canners 
Association and various organizations of Pa- 
cific Coast canners in attendance. The facil- 
ities of the laboratory were described at 
these gatherings, and plans outlined for its 
operation. 

Ten organizations were represented at 
the meeting held at the laboratory Monday, 
October 11, this doubtless being the most rep- 
resentative gathering of the Pacific Coast 
canning trade ever held. Those in attend- 
ance at this meeting, and the organizations 
they represented, are as follows: Association 
of Hawaiian Pineapple Canners—James D. 
Dole, H. E. MacConaughey, J. L. Whitmore, 
Charles B. Jenkins and Joseph Durney. 
Northwest Canners Association—B. E. Mal- 
ing and E. M. Burns. Association of Pacific 
Fisheries—Dr. E. D. Clark. Monterey Can- 
ners Association—E. B. Gross and Bert Maxon. Utah 
Canners Association—John G. M. Barnes and Joseph 
F. Barker. Southern California Canners Association— 
D. H. Gates and 8. E. Knapp. Southern California 
Fish Packers Association—N. C. Sprague and Sam 
Hornstein. Canners League of California—R. M. Bar- 
thold and Preston McKinney. California Olive Asso- 
ciation—S. E. Knepp. National Canners Association 
—Elmer E. Chase, Frank E. Gorrell and L. E. Wood. 
In addition there were present Dr. Kar] F. Meyer, Di- 
rector of University of California Laboratory for Re- 
search in the Canning Industries, and B. S. Clark, Di- 
rector National Canners Association, Western Branch 
Research Laboratory. 


CHEMICAL LABORATORY 
Second floor 
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SHOWING THE FUME HOOD 
: Chemicsal Laboratory 

On the following day a luncheon was held at the 
Palace Hotel preceding the formal opening, this being 
attended by about seventy-five. The meeting developed 
into one of thanks to the American Can Company for 
its splendid gift, which is expected to do much toward 
solving the problems of canners and improving canned 
products and of strengthening the National Canners 
Association. This gathering took on a national aspect 
through the presence of President Elmer E. Chase, 
Past President James Anderson, of Utah, and Secre- 
tary Frank E. Gorrell. The American Can Company 


was represented by Vice-President Maurice J. Sulli- 
van. 


DR. KARL F. MEYER 


DIRECTOR 
University of Cal., Labratories for Research 
in the Canning Industry 
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In the S. F. National Canners Laboratory. 


DR. J. RUSSELL ESTY 
Bacteriologist 


B. S. CLARK DR. C. S. BOHART 
Director Research Chemist 
Western Branch 


Nat’! Canners Laboratory 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 
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and Cleanser. 


rn insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 


BALTIMORE, MD. 


STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 


MACHINISTS 
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HEATING, VENTILATING PLAZA 6498-6499 


LANDRETH’S SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 


PA. 
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GAMSE HAS GOOD PLAN FOR CANNED 
FOODS WEEK 


By Herman Gamse, of H. Gamse & Bro., Baltimore. 


TREMENDOUS sum of money will be spent by 
A National Canners Association, American 

Wholesale Grocers Association, National Whole- 
sale Grocers Association, Chain Stores, etc. All will 
appeal to the general public, so as to acquaint the con- 
sumer with the wholesomeness and economy of canned 
foods. You have a wonderful opportunity to increase 
your sales, and, what is more, establish more firmly 
your private brands. 

A circular letter should be addressed to all of your 
customers, the retail grocers, giving them the sub- 
stance of the plan proposed with any modification de- 
sired by you. 


Your salesmen should be called together and ex- 
plained just what you propose to do to help the retail 
grocers sell a considerable quantity of canned foods, es- 
pecially under your own brands. 


First you are to supply the retail grocers with a 
quantity of 500 or 1,000 official “Canned Foods Week” 
seals, such as attached to this circular. 


The retail grocer is to attach a seal to each package 
that leaves his store, no matter what the contents of 
the package may be, whether bread, butter, coffee, etc. 
The housewife will soon be attracted by the seal an- 
nouncing “Canned Foods Week.” 


As the cost of the seals is only a trifle, you should 
supply same to your retail grocers without charge. 
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Attractive posters are available and can be se- 
cured through the chairman of “Canned Foods Week”’ 
in your district. If you have any difficulty advise us, 
and we will arrange this for you through the National 
Canners Association. 

These posters should be supplied to the retail gro- 
cer and he should display same in his windows, also 
inside of the store. 

In addition to the advertising material the retail 
grocer is to display canned foods, especially under your 
own brands. 

Special sales should be conducted by the retailer on 
canned foods in larger quantities. A grocer could offer 
so many cans for $1.00, $2.00, etc. 

These goods can be sold as a basket, so that it will 
be convenient for the purchaser to take same home. 
These baskets to go with the goods. 

It is a known fact that when a housewife has a 
stock of canned foods in her pantry a larger quantity 
will be consumed, which means more business for the 
wholesaler, as well as for the retailer. 

As you do not regulate the retail selling price of 
canned foods to the retailer, he can figure his own 
prices on various assortments. 

The retail grocer should be asked to influence his 
clerks to talk canned foods and call attention to the 
various offers displayed in the store. 


Another plan would be for the retail grocer to tel- 
ephone to his customers, informing them of special of- 
fer on canned foods. It is a known fact that in previous 
years during Canned Foods Week larger quantities of 
goods have been sold. This will make it necessary for 
the retailer to be prepared. 


CUT BEVEL GEARS MOUNTED IN RIGID FRAME 


CHISHOLM SCOTT CoO. 
Columbus, Ohio & Niagara Falls, N. Y. 


BROWN BOGGS FOUNDRY &MCH. CO. Ltd. 
CHAIN DRIVE TO STRAW CARRIER 


CHISHOLM-RYDER CO., INC. 


NIAGARA FALLS, N. Y. 
SUCCESSOR TO 


MANUFACTURERS OF 


Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 


Green Bean Graders 
Green Bean Cleaners 
Green Bean Cutters 
Can Markers 

Lift Trucks 


Conveyors 


Special Machinery Built to Order. 


SPECIAL AGENTS: 


A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 


LEAVITT & EDDINGTON CO. 
Ogden, Utah 


Hamilton, Ontario 


S. M. RYDER & SON 
Niagara Falls, N. Y. 
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CANNER’S SEEDS 


Peas, Beans and Corn 


EITHER SPOT OR FUTURE CONTRACT 
Growers of All Seeds for the 


Canning and Pickling Trade 


High Grade Detroit Beet A Specialty 


Descriptive Wholesale Catalogue on Request 


BRANCH, DETROIT, MICHIGAN WHOLESALE SEED GROWERS 


Growing Stations Cambridge, N. Y. 
Throughout America 


Jerome B. Rice Seed Co. | 


DO YOU KNOW THAT THE 
HANSEN FRUIT and VEGETABLE FILLER 


Fills Tomatoes Practically Automatically but Produces Hand Pack Quality! 


No cutting, tearing, shaking or squashing of 
whole tomatoes to spoil the appearance and quality 
of the pack. 


Canners everywhere are enthusiastic over the 
results they have obtained by using this machine to 
fill tomatoes, beets, cherries, cut beans, berries, 


fruits, etc. 

: Hansen Canning Machinery Corporation, Cedarburg, Wisconsin 

N Manufacturers of the following Master-Built Machinery N 

D) Sanitary Can Washer Fruit and Vegetable Filler Automatic Kraut Machine & 

Z Corn Cooker Filler Conveyor Boot Pea Filler N 
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If the retail grocers, your customers, are located 
in your own city, they could get additional supplies 
from you every two or three days, but if your custom- 
ers are located in other cities, then it is advisable for 
them to be prepared and have sufficient canned foods 
on hand to make up the various assortments. 

Should you desire any specific information on any 
point, do not hesitate to call on us, for we have been 
closely associated with the Canned Foods Week move- 
ment from the very beginning. 


EXCHANGE ENTERTAINS JOBBERS AND THEIR 
SALESMEN. 


HE Baltimore Canned Foods Exchange, through 

‘ its Canned Foods Week Committee, entertained 

the wholesale grocers, chain store men and their 

sales force at a neat dinner, held in the Hotel Emerson, 

on Friday evening, October 22nd, the purpose being 

to explain Canned Foods Week, and to enliven their 
interest in this coming event. 

The guests together with the hosts numbered 
about 150, and they sat down to an attractive and en- 
joyable meal prepared from canned foods, with the 
single exception of the fresh oysters which were fur- 
. nished by members of the Exchange engaged in this 
famous line of business. The plate service included 
tiny lima beans, stringless beans, tomatoes and fried 
oysters, and shrimp with mayonnaise dressing was 
served as a side dish. Canned peaches were served us 
dessert, and there was of course bread and butter and 
coffee, a good cigar, and the President of the Marvis 
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Bottling Co., ‘Bob’ Sindall, furnished each plate with 
a bottle of the now famous Marvis, the chocolate drink. 

_ A quartette of ladies, with voices far better than 
the average, furnished many popular and operatic se- 
lections during the evening. 

Mr. E. A. Kerr was chairman of the banquet, and 
Mr. D. Hays Stevenson was toastmaster. The toast- 
master, after a proper introduction of Canned Foods 
Week and its purposes, introduced ex-President of the 
National Canners Association, Mr. H. P. Strasbaugh, 
and he elaborated upon the virtues of canned foods 
and urged co-operation on the part of all interests to 
make the Week in Baltimore a notable one. 

The next speaker was Mr. Walter Frey, head of the 
great wholesale grocery firm of Frey & Sons, Inc., and 
he instanced his firm belief in and determination to 
help put across Canned Foods Week by urging the 
salesmen of every sort of distributive agency to ac- 
quaint the retailers with their opportunity in this 
week. He pleased the Maryland canners by asserting 
that experience had proved that Maryland can and 
does produce as fine canned foods as any State in the 
Union, and that pride in home production should com- 
pel their use rather than the products of other States. 
He said there was just as much so-called “junk” 
comes out of the States which pride themselves upon 
their canned foods as out of Maryland, and that this 
canard against Maryland canned foods should be 
killed for all time. But he thought that all low-grade 
canned foods should be so plainly labeled that every 
purchaser would be forced to know the quality. 

Mr. A. B. Banghart, president of the Baltimore 
Wholesale Grocery Company, representing the co-oper- 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


Scalders, Washers and Exhausters. 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting Tables, 
Made any size. 
dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. 


Easily cleaned and durable. If your 


La Porte, 
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High Speed Automatic Sanitary Can Closing Machine 


Speed— Durability— Economy No Waste—No Spill 


The Max Ams Machine Company 
101 Park Avenue New York City 
Branches: Chicago and London 


Pioneer Builders of Sanitary Can Making Machinery 
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atives of the city, next spoke, and said he was even now 
using his mailing cards to promote Canned Foods 
Week, and proposed continuing this work, with 
the assistance of the Canned Foods Week Committee. 
He reaches in his efforts over 1,200 retailers. 

Mr. Jos. W. Crook, representing the big chain of 
stores under his name, spoke from the floor and as- 
sured the meeting that every one of his stores would 
give full co-operation in the movement, as he was 
heartily in accord with it. 

Mr. W. R. Kilian, ex-president of the Exchange, 
took the place of “Tommy” Lyons, who was to furnish 
the so-called disinterested side of the question and the 
sales talk of the evening, but who was detained and 
could not be present, and Mr. Kilian made a witty 
ending to an enjoyable evening, telling many stories 
which were hugely enjoyed. 


SUBSTITUTION OF VARIETIES IN CANNED CORN 


W. P. Hartman, W. R. Roach & Co., Grand Rapids, 
Mich., Before the 30th Annual Convention Amer- 
ican Food, Dairy and Drug Officials, Wash- 
ington D. C., October 22, 1926. 


T this, your Thirtieth Annual Conference, it must 
be a source of keen satisfaction to all of you, and 
particularly those among you who have served 

over a period of years, to review the results that have 
been accomplished and the protection that you have 
thrown about the consuming public through the en- 
forcement of national, state and municipal Pure Food 
Laws. The thrill that is yours from the achievements 
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of the past is doubtless incentive sufficient to carry on 
in the bigger tasks that lie ahead. Safeguarding the 
food supply is of importance second to none in the func- 
tions of national, state and municipal governments. It 
is unfortunate that the general public has so little un- 
derstanding and appreciation of the services rendered 
by the food control officials of the country. 

“Substitution of Varieties in Canned Corn,” the 
subject assigned to me by your Executive Committee, 
may seem a bit prosaic to some of you officials in states 
where canning is of slight importance, and where the 
contact of your department with canned foods is 
largely a matter of apparent soundness from the ap- 
pearance of the labeled container in the distributor’s 
warehouse, or on the retailer’s shelf. The officials of 
the Bureau of Chemistry and some of the state officials 
have given this matter considerable serious thouginz 
for the past six or seven years with particular refer- 
ence to the labeling of sundry yellow varieties of corn 
as “Golden Bantam.” 


At about the time your Association was organized 
there was brought to the attention of the consuming 
public a new and better kind of sweet corn. Its origi- 
nators and introducers named it “Golden Bantam.” It 
was then, and continues to be, a small ear, measuring 
five to seven inches, eight rows and of distinctive flavor 
and quality unequaled by any other variety. As this 
new variety grew in favor in the market places, a few 
of the leading canners began to pack it for the dis- 
criminating trade. It wasn’t long until the other sorts 
of yellow corn, more or less sweet, came into the mar- 
kets, ears measuring up to 10 inches, large, coarse ker- 
nels, 10, 12, 14 and more rows. 


TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing Pasteurizing Transmission 
Fire Protection Water Supply Radio 


Wood Stave Pipe--- Silos 
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Automatic Can Making Machinery 
Bliss No. 219 Automatic Thread Roller 


A large manufacturer of decorated tin cans installed one 
of these machines. After a very short trial the results 
were so satisfactory that he ordered four more. Repeat 
orders are a very good indication of merit and show what 
the user thinks of the machine and a user is well quali- 
fied to know what the machine will do for him. Send for 
full details of this machine. 

We build complete lines of Automatic Can Making 
Machinery. High Speed lines for large production— 
Semi-Automatic lines—Hand and Foot operated equip- 
ment. 


BLISS MACHINERY 
E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Patented 


No. 457 
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CHISHOLM-SCOTT CO. 


QUALITY IN THE SEED 


IS NECESSARY 


FOR QUALITY IN THE CAN 


We grow only quality seed. Our satisfied customers are our best reference. 
We stand on our record. 
Canners’ Varieties of Seed Peas Exclusively. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
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Sacrificing quality to quantity, and riding on the 
good-will created by Golden Bantam, these other kinds 
of yellow corn were soon grown for and owned by some 
of the ignorant, short-sighted and unscrupulous can- 
ners. Ignorant and short-sighted, because in their 
greed to produce volume at the sacrifice of quality, they 
tailed to discerne that consumption of yellow sweet 
corn would decrease in direct proportion to the absence 
of quality in the closed container. Unscrupulous, be- 
cause if in their judgment at any time the other kinds 
of yellow corn were equal or superior to the Golden 
Bantam, they would have featured it as a part of the 
label instead of persistent misbranding. 


A food official once told me that he cut a can of 
Golden Bantam with one of another yellow and found 
the latter superior in appearance and flavor to Golden 
Bantam. This is not at all surprising. Who were the 


packers? With all of its inherent quality, and because - 


of its delicate succulency, Golden Bantam must be han- 
dled quickly and expertly, from the field right through 
to the cook and cooling, if its natural flavor is to be con- 
served. 


No canner in the United States today, nor in recent 
years, can honestly say that he has packed and labeled 
these so-called “Improved” varieties in ignorance of the 
General Food Laws, nor of the attitude of the U. S. Bu- 
reau of Chemistry, for in 1921 the Bureau of Chemistry 
in Decision No. 368 declared: 


“The Bureau is advised that many canners of 
corn are canning varieties known as Charlevoix, 
Bantam Evergreen and other yellow corns, and 
labeling the canned product as Golden Bantam 
corn. It is the opinion of the Bureau that the name 
‘Golden Bantam Corn’ should be restricted to the 
particular variety which is well recognized under 
the name. Interstate shipments of varieties of 
canned corn other than Golden Bantam under 
labels indicating the product to be of the Golden 
Bantam variety will be regarded as misbranded 
under the Food and Drugs Act.” 


In an opinion written by former Chief of the Bu- 
reau, Mr. C. L. Alsberg, under date of April 16th, 1921, 
among other things he said: 


“The use of the words ‘Golden’ and ‘Bantam’ 
on other varieties of yellow corn should be re- 
stricted in such a way as to avoid association of 
products which are not Golden Bantam corn with 
that article.” 


And in a communication of Acting Chief Dr. P. B. 
Dunbar, dated March 2nd, 1924, he declared: 


“The ruling to which you refer is item 369, a 
copy of which is enclosed. You will notice that the 
name ‘Golden Bantam Corn’ should be restricted to 
the particular variety that is well recognized under 
that name and should not be used to designate 
‘Golden Evergreen,’ ‘Golden Giant’ or other varie- 
ties of yellow sweet corn.” 


The position of the Bureau of Chemistry, consist- 
ently maintained, has been circulated at frequent in- 
tervals among the canning industry. The consuming 
public is entitled to know just what it is buying, not 
only as regards purity, in so far as adulteration is con- 
cerned, but also quality from the standpoint of brand- 
ing. 


The continued packing of these inferior yellow va- 
rieties of sweet corn has rapidly reduced the demana 


November 1, 1926 


for Golden Bantam to the detriment of the consuming 
public, the canner and the grower. In our own case, 
our acreage was cut in half this year. 


The canners of Golden Bantam sweet corn have 
paid a premium price per ton for this variety, however, 
during recent years, with the demand dropping off be- 
cause of the lack of quality, the price is correspond- 
ingly reduced all along the line back to the canner and 
the grower. 


Except perhaps for some of the seedsmen or others 
who have introduced these several yellow varieties, 
such as “Bantam Evergreen,” ‘‘De Lue’s Golden 
Giant,” “Charlevoix,” “Improved Golden Bantam” and 
others, I am confident that all authorities will agree 
that there is not one of them that approaches the gen- 
uine Golden Banam in quality. 


Out of my personal experience in the past in the 
enforcement of food laws, I am aware of the desirabil- 
ity of chemical analysis as a supporting factor in pre- 
senting arguments in the courts, and whether or not 
the difference between Golden Bantam and other yellow 
varieties can be determined from a chemical or other 
laboraotry determination, I do not care to hazard an 
opinion, but I do know that, with the thoroughness and 
effectiveness with which the U.S. Bureau of Chemistry 
has undertaken countless problems, that one or more 
convictions of misbranding can be obtained where a 
well-planned factory inspection is undertaken. 


In the matter of labeling, the same rule that ap- 
plies to Golden Bantam is equally true with reference 
to “Crosby” and “Country Gentleman.” The canner 
features these varieties on his labels, and the consumer 
demands them because of their pecufiar high quality; 
therefore, to put other varieties under these labels is a 
contemptible practice, and is distinctly a violation of 
state and federal food laws in respect to misbranding. 


No other group of food manufacturers, or purvey- 
ors of foodstuffs, has done more in support of food con- 
trol law enactment and enforcement than the canners 
of this country. They were among the pioneers twenty 
years ago in bringing about the enactment of the Na- 
tional General Food Laws. In some states they have 
caused satutes to be written placing the canner under 
state license and prescribing rigid requirements to in- 
sure the canning of first quality products under the 
most approved sanitary conditions. Annually the can- 
ners, in their state and national meetings, pass resolu- 
tions commending and expressing their appreciation of 
the co-operation afforded them and the consuming pub- 
lic on the part of your federal and state food officials. 


_ Last year (1926) canners paid to growers $13,891,- 
000 for the sweet corn crop grown on 370,380 acres. 
The value of the canners’ pack of this one commodity 
will exceed $40,000,000 annually. In the matter of hon- 
est and legal labeling of all varieties of sweet corn with 
particular reference to the yellow kinds, the National 
Canners’ Association has on several occasions officially 
expressed the hope that a determined effort be made to 
stop the dishonest, illegal labeling. Therefore, all that 
I have said at this time is nothing more than a review 
of what has gone before, and at best I can but renew 
the request of the leading packers that every effort be 
continued with view to immediately and forever stop- 
ping misbranding of sweet corn. Needless to say, this 
same appeal holds good on all canned foods. 
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JONES QUOTES ’EM BELOW COST. 


OWARD E. Jones & Co.,the well-known brokers of 
H Baltimore, sent us a copy of their October 23rd 
price list, and with a letter in which they say: 
“Don’t you think the remarks made therein 
are worthy of a little space in your paper?” - 
The remarks are as follows: 


October 23rd, 1926. 
Gentlemen: 


Although the canned foods market remains more 
or less quiet, there is an optimistic feeling in the air 
which is elating to the canner who feels convinced that 
after buyers learn of the short stocks yet remaining in 
first hands of practically all commodities, but especially 
TOMATOES, CORN and STRINGLESS BEANS—there 
will be heavy buying with an advancing market which 
will enable him to make a little profit. Look at the 
prices quoted herewith on these three commodities; tak- 
ing into consideration the high prices paid for the raw 
product, they are just about, or slightly below, the cost 
of production. Buying for the past few weeks has been 
rati.er slow—no doubt due to the fact that buyers are 
giving more attention to holiday goods than to canned 
foods. It would be an excellent idea, however, for you 
to look up your inventory and see how you stand on 
some of the items quoted herewith, as it is a well-known 
fact that when the market is not active, it is the time 
to buy! 


Scrutinize this list carefully and favor us with your 


inquiries and orders, which will receive our best atten- 
tion. 


We sometimes think the brokerage fraternity has 
teken Barnum’s method, “I don’t care what they say 
about me, so they say something,” as their motto. But 
why te anxious to tell the canners “we quote ’em below 
cost?” It may te all right to send these circulars to 
the buyers, and it is good advice to the buyers and 
cught to make them buy. 


But it will be hard on the canners if they buy at 
below cost prices. 


FARMERS CAN EASILY COMPLY WITH VINEGAR 
LAW. 

Farmers of Pennsylvania who sell home-made 
cider vinegar should have no difficulty in meeting the 
requirements of the pure vinegar law, says Director 
James W. Kellogg, Bureau of Foods and Chemistry, 
State Department of Agriculture. 

ed or plain—for all your 
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WHEELING CAN COMPANY, 


Wheeling, 


Sanitary cans, lithograph- 


West Virginia 


$2.00 per copy, postage prepaid. 


canning industry. 


National Canners Association, 


Personal Checks Accepted 
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NOW READY 


| A list of the canners of the United States, compiled by the National Canners Association, 
from Statistical Reports and such other reliable data. 
Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners Association. Sold to all others at 
The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in the 
| Get your order in early 
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It is simply necessary that this vinegar be made in 
the ordinary manner from apple juice and that it con- 
tain no added water, preservatives or substances inju- 
rious to health. If care is taken in its preparation and 
it meets the standard of 4 per cent acetic acid, it can be 
legitimately sold. 

Farmers are required by law to label their product 
with the name and address of the maker clearly printed 
on the container so that the product can be distin- 
guished from distilled and other types of vinegars. 


WE’LL SAY SO. 


VERY RESTFUL. 


That’s what Canner Want Ads are. Try one 
next week. 


—From The Canner. 


They sleep peacefully—sleep the semblance of 
death! They never move—anything. 

What beautiful candor! 

Moral: Put that wanted or for sale ad in The Can- 
ning Trade—they’re “up” and going always! 


50 Years of Service to Canners 


“T 
| Thos. J. Meehan & Co. | 


: ( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 


BROKERS and COMMISSION MERCHANTS 
Canners’ Accounts Solicited for Tip-Top Buyers. 


BERLIN 
PICKING 
TABLE 


— 


BERLIN CHAPMAN 


MACHINERY \ 
WE EQUIP YOUR ENTIRE PLANT f 


BERLIN CHAPMAN CO. BERLIN, WIS. ¥ 


17th Edition. 


1739 H St., N. W. Washington, D. C. 


—— 
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TRIAL FARM NO. 3 


The Heart of the 
Seed Growing Industry 


We operate four such Trial 
Farms as shown, where stock 
improvement is accomplished 
by individual plant selection. 


JOHN H. ALLAN SEED CoO. 
SHEBOYGAN, WIS. ST. ANTHONY, IDAHO 
1856 Branches Throughout the West 


1926 


IDAHO—STRINGLESS BEANS—1926 
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Courtesy, U.S. Gelatin Co. 


A Battery of glass-lined storage tanks, used to hold gelatin liquor, 
which are necessary to prevent metallic contamination. 


MEETING FEDERAL REQUIRE- 


@ Federal requirements have become so stringent in the manu- 
facture of edible gelatin that the problem of what equipment to 
use has become an important one. 


Edible gelatin must not contain such impurities as copper, zinc, 
iron, or sulphurous acid in excess of certain specified maximums. 
Furthermore, such gelatin must be manufactured from selected 
stock under sanitary conditions. 

@ Toeliminate metallic action and to produce a pure gelatin, the 
United States Gelatin Co., Carrollsville, Wis., installed Pfaud- 
ler glass-lined tanks and pipe lines. These are used in proces- 
sing after the extraction of the gelatin liquor from the animal 
tissue. 

@ The above is one of many manufacturing problems, which have 

been readily solved by our research laboratories working in con- 

junction with the manufacturer of food products. 


@ There is no charge or obligation for this service. WRITE 
TO-DAY. 


THE PFAUDLER COMPANY, = Canning Division, ROCHESTER, N. Y. 


FOOD PROCESSING SPECIALISTS we 


PFA 


Vacuum Pans 
Tomato Cookers 


Emulsifiers 
Storage Tanks 


| | 
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GOOD 
SEED PEA 


STOCK 


‘‘Peas That 
Please’”’ 


id takes exceptionally good seed pea stock to produce the kind of High Quality 

canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up toa standard that’s far 


above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


_ Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER_ washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 
your product. 


For cold or hot water rinsing, or hot water rinsing and 
steam sterilization. 


ROTARY RINSER 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
spilled upon them—ready to display your product to 
the best advantage. 


SPRAY CONVEYOR 


Write for our catalog of food product packaging equipment. 
THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Machinery—Wanted 


WANTED— 
.1 Style C. Huntley Blancher 
1 4-x 4 Cider Press 
1 Buffalo Meat Chopper 
1 Small Size Continuous Cooker 
1 Small Filler for half gallon Glass Jugs 
Address Box A-1436 care of The Canning Trade. 


For Sale——Factories 


FOR SALE Fine Pea, Lima Bean and Tomato factory 
located in small Delaware Town. Water front property. 
Land, buildings and equipment. 

Address Box A-1432 care of The Canning Trade. 


FOR SALE—Fine Tomato and String Bean factory 
located in Anne Arundel Co. Water front property. Over 
14 acres land, building and equipment. 

Address Box A-1431 care of The Canning Trade. 


FOR SALE—Factory. One of Central Indiana’s best 
located, new and up-to-date Tomato packing plants. 
Good reason for selling. 

Address P. O. Box 33, Elwood, Ind. 


For Sale —Plants. 


FOR SALE—In the greatest fruit belt of Pennsylvania 
one of the largest and best equipped canning plants in the 
East; ideally located in the center of the famous Adams 
County Fruit Belt along the South Mountain where fruits 


and vegetables are grown in quality as well as quantity. - 


Have been canning Peas, Beans, Tomatoes, Corn, Sour 
Cherries, Spinach, Beets and Apples. Also fully equipped 
to barrel 30,000 to 40,000 barrels of Apples. Have a mo- 
dern cider mill and vinegar plant connected with the can- 
ning plant witha capacity of seven thousand barrels of 
vinegar. Will sell cheap to a quick buyer. 


D. C. Asper, Aspers, Adams Co., Pa. 


FOR SALE—Modern and fully equipped Tomato Can- 
ning and Pulp Plant in best Illinois Tomato section. 
Address Box A-1438 care of The Canning Trade. 


FOR SALE—Fully equipped Tomato Canning and 
Catsup Plant in best Indiana Tomato section. 
Address Box A-1437 care of The Canning Trade.” 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Two experienced processors for canning factory. 
State experience and salary expected. Steady positioa. Location 
Philadelphia or New York. 

Address Box B-1428 care of The Canning Trade. 


WANTED—FExperienced Sanitary Can Salesman to travel the 
Central Western territory, by one of the largest independent can 
companies in the United States. This isa fine opportunity for a 
capable man to become asxociated with a large concern. 

Address Box B-1429 care of The Canning Trade. 


WANTED—As Superintendent of large factory in Exst, man ex- 
peri-nced in manufacture of foc d products. Must be capable. ex- 
ecuitve of proven ability, preferably with knowledge of jams, syruys, 
e.c. Answer stating age, experience, salary expected. 

Addre-s Box B-1434 care of The Canning Trade: 


Positions—Wanted 


POSITION WANTED—Superintendent of 15 years experience 
in the canning business wants position in factory anywhere. Age 39. 
Very good packer of Peas and Tomatoes. Best of references. 
Address Box B-1426 care of The Canning Trade. 


POSITION WANTED—Catsup and Preserves processor of 
twenty years experience desires a connectioh with a reliable company. 
Full particulars on application. 


Address Box B-1427 care of The Canning Trade. 


POSITION WANTED—Young man, married, college education, 
nine years managerial experience with one of country’s recognized 
packers of fancy quality goods, desires change first of year, Want 
permanent position. References. 

Address Box B-1433 care of The Canning Trade. 


WANTED - Position by Superintendent of 17 years experience 
in the manufacture of high grade Preserves, Fruit Jams, fountain 


supplies, etc., now emplo)ed but wishes to make achange Invites 
correspondence. 


Address Box B-1435 care of The Canning Trade. 


—Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


— 
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Machines for Everything 
that is Canned 


and for every canning operation. Whenever 
you require a machine for. 


washing silking pulping 

cleaning trimming syruping 

conveying picking filling 

cutting mixing exhausting 
rading cooking cooling 

blanching hoisting 

or any other canning operation 
remember, 


Mit'sused — “If it’s used in a Cannery SPRAGUE-SELLS it."—a 
inaCannery machine for everything that’s canned—equipment for 
every step in every process. 


Every machine bearing our name is backed with our 
guarantee: Complete satisfaction or money refunded. 
General Sales Headquarters 
Sprague-Sells Corp., 500 .N. Dearborn St., Chicago, Ill. 


Branch Offices 
Baltimore, Md. Los Angeles. Cal. San Francisco, Cal. 
Ohi jewark, N. Y. 


Col 
Indianapolis, Ind. 


Cannery Equipment 
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The Tomato Crop 
and Pack are Short! 


How can the tomato Seed Crop be 
anything else? Next Spring Tom- 
ato Seed may be riding high. 

Cover your requirements now from 


our Pedigreed, Disease resistant, 
Tomato Seed— 


MARVEL 
COLUMBIA 
NORTON 


Before prices advance. 
Highest Bank and Commercial re- 
ferences as to our reliability. 


Sunni-Glo Gardens Inc. 
Boiling Spings, Pa. 


All Products cooked SUCCESSFULLY, ONLY 
in RETORTS— No Breakdowns! 

IMPROVED STEEL PROCESS RETORT. 
Constructed to use either dry steam or open bath 
process. 


ZASTROW 
MACHINE CO. 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 
SUCCESSORS TO 


GEO. W. ZASTROW 


* We are now booking orders 
for 1927 delivery — special 

x discount and dating at time 
of delivery. 

National Tomato Peeling Machine 

x Complete plants for all 
Fruits, Vegetables, Sea Food. 

% 

f] Write for Catalog. etc. 

* A. K. Robins & Co. Inc. 

Baltimore, Md. 


; Getting Ready for 1927? | 
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CAN PRICES 
ARE YOU CARRYING 
Full Insurance 
1926 Prices 
, The American Can Company announces the fol- 
At the low cost of full insurance lowing term contract prices, f.o.b. its factories, for 
with standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 
CANNERS EXCHANGE SUBSCRIBERS 
WARNER INTER-INSURANCE BUREAU Neo 
No. 10“ 64,08 
it is not wise to eau any risk The new prices represent the following reductions 
of financial loss by fire. 
= 
155 E. Superior St., Chicago, lll. 
American Can Co 
ROYAL F. CLARK 


H. P. STRASBAUGH 
JAS. A. ANDERSON 


Have Endorsed This Seal I 


PRICES 

ARABOL 
esives tor Food-Fackers 2M @ 1,90 
CANNED FOODS 
Your labels don’t deliver your adv- +++ WEEK. ge 5M @ 1.75 


ertising message - unless they stick. 10M @ 1.850 | 
ARABOL Labeling glues will hold 
your labels tight, from the time 
your cans leave your plant until ile: eae 
they reach the consumers. : 


Help this Splendid movement by using 


THE ARABOL MEG. CO. Seal on your Stationery. _ 
New York: 110 East 42nd St. Order from 
Chicago: (Cicero), Ill. Boston: 12 Commercial Wharf : 
Baltimore: 1417 Thames St. - Philedelphia: 123 N. 5th St. H. GAMSE & BRO., Baltimore, Md. 


j 
J 
| 
| 


November 1, 1926 THE CANNING TRADE 29 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some 
few may take less for a personal reason, but these prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (t) Thos. J. Meehan & Co. (8) A. E. Kidwell & Co. (*) Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. 
Canned Vegetables CANNED VEGETABLES PRICES—Cont’d CANNED FRUITS—Continued 
Balto. N.Y. SAUERKRAUT — Extra Standard White, No. 3 1 So 
Standard, No. 2..... Seconds, White, No. 3...........1-30 1.50 
White Mammoth, No. 3-15 Standard, No. 3%.............0. 1. Seconds, Yellow, No. 3..........1.35 1.55 
White Mam., Peeled, No. 2%....... 3.15 Standard, No. 3........... 1:15 Selected Yellow, No. 3. See 
Green Mammoth, No. 3-05 Standard, No. 10.......... 4.50 Pies, Unpeeled, +1.10 1.30 
White, Large, No. eee 3.00 Pies, Peeled, 
Green, Large, No. 2%4...... SPINACH} Pies. Unpeeied, 
White, Large, Peeled, No. Le Pies, Peeled, 10 6/00 720 
Green, Medium, No. 2%4........- S005 DIGS L566 S§ 
White, Small, No. Standard, No. 65.10 Seconds, No. 2, in Water........... 
ips, e, am. o. SQ. cee . in sy eee 
Tips, White, Small, No. 1 sq....3-25 3.25 Seconds, No. 3, in Water....... 
Tips, Green, Mam., No. 1 sq....3.55 3.50 Std "lvcen Guon Dried Limas). 1.35 $ Standards, No. 3, in Water.....1.40 1.75 
Tips, Green, Small, No. 1 sq....3.20 3.30 ATOES? Standards, 50 1.75 
BAKED BEANS+ Standard, No. 90 1.20 
Plain, NO. 250 -60 Standard, No. Bahama, Sliced, Extra, No. 2... 1.85 
Plain, NO. -67% Standard, No. 4.50 4.75 Bahama, Sliced, Std., No. 2. 

In Sauce, NO. 1-40 1.55 Fancy, No. 2, f.0.b. County.......-. Hawaii, Sliced, Std., 3°30 
In Sauce NO. 4.20 Fancy, No. 3, f.o.b. County..... 1.40 Hawaii, Sliced, N 3 
BEANS} 10, .o.b. County.. Hawaii, Sliced, Std.. ‘No. 
Stringless, Std. Cut Green, No.2 .95 1.05 Ext. St Lo.b. Gounty...... 1.08 awaii, Grated, Extra, No. 2... 1... 2.00 
Stringless, Std. Cut Green, No.104:75 5.40 N No. o.b. County. . Shredded, Syrup, No. 10........ 
Stringless, Std. Who. Gr. No. 2.1.20 1.05 Ext. Std., Ne. Extra, No. 7.50 11.50 
Stringless, Std. Who. Gr. No. 10. 5.50 5.50 Ext. Std., No. Pie, No. S200 
Stringless, Std. Cut Wax, No. 2. .95 1.00 Ext. Std., No. 8, £.0.b. County... .... orto Rico, No. 10.............. 
Stringless, Std. Cut Wax, No.10.4.50 5.25 Ext. Std., 10 cake RASPBERRIES§ 

Limas, Fancy Green, No. 2.25 Ext. Std., 10, f.o.b. “County. Black, ING: 
Limas, Std. White & Gr., No. 2.1.50 1.50 Std. No. 1, f.o.b. County........ Blaek. Soran, NOs 
Red Kidney, Std Std. No. 2 STRAWBERRIESS§ 

Red Kidney, Std. No. 10........5.00 Out Std. No. 2%, ‘fob. Extra Standard, 2.10 
BEETSt Std. No. 3 45 1.60 Preserved, No. Out 2.30 
Std. No. 3, f.0.b. Extra, No. 2. Out 2.40 
TOMATO PUREE} FANCY, 24S 440 4.00 
Sliced, No. 5.50 Std. No. 1, Whole Stock......... .65 ancy, 108 15.25 
ced, oO. Standard, No. 2 Facto 18 
1.15 + ry, 0z.1.40 1.65 
Std. Diced, No. 2 -e +i Canned Fruits LOBSTER* 
Std. Diced, No. 
APPLES*—F. O. B. Factory Flats, 1 Ib. cases, 4 doz........ 
Std. Bvergreen, No, 2, f.o.b. Co. .90 .95 2000 
Std. Shoepeg, No. 2, f.0.b. Co... .95 .95 andards, 4 oz... 
Ex. Std. Shoepes, No. 2....--...1.05 1.10 2.75 3.00 Standards, 5 oz. 
. Std. Shoepeg, No.2, f.o.b. Co.1.00 APRICOTS® 
phe Shoepeg, No. 2, f.o.b. Co.1.10 1.15 tandards, 10 oz.. 
Std. Crushed, No. 2...... California Standard, No. 2%........ 2.35 Selects, 6 oz.... 
Std. Crushed, No. 2, f.o.b. Co... .87%  .95 California Choice, No. 2%.......... 2.85 SALMON# 
Ex. Std. Crushed, California Fancy, No. 2%..... Red Alaska, Tall, No. 1. 4.00 2.90 
Ex. Std. Crushed, No.2,f.o.b. Co. 97% ...- BLACKBERRIESS§ Red Alaska, Flat, No. 
Standard, Split, No. 3...........1.00 1.20 Standard. No 10 6.50 66.75 Cohoe, Flat, No. % oe 
Standard, Split, No. 10..........3.25 3.60 Standard, Mo. 2, Preserved.....1.90 2.00 
MIXED VEGETABLES}{ Standard, No. 2, in Syrup........... Columbia, 
2220 BLUEBERRIESS Columbia, Flat, No. %.......... 
a o. 10 ..- Maine, No. 2 2.75 
Fancy, No. 4:65 5.10 SHRIMP* 

J Standard, White, Syrup, No. 2.. 1.90 2.20 

PEAS} Red Pitted, No. 10. I. O. B, Eastport, Me., ’26 pack 

No. 1 Sieve, No. 2........-- 1.65 Sour Pitted Red, 10s........ % Oil, Keyless ......... 5.25 4.00 
No. 1 Sieve, No. 2, f.0. b. County. 1 “30 nae California Standard 2%s .........-- eee ¥% Oil, Key, Carton ............. 6.00 5.00 
No. 2 Sieve, No. 1.20 1.50 California Choice, No. 2%........--. 2.90 6.00 4.50 
No. 2 Sieve, No. 2, f.0.b. County.1.10 .... California Fancy, No. 2%....... Tomato, Carton ...........-. Out 4.75 
No. 3 Sieve, No. 2..... 1.05 «1.25 GOOSEBERRIESS§ 4 Mustard, Keyless .... 

No. 2, f.0.b. County. 1.05 Standaré. Mo. 2 95 1.20 

No. 4 Sieve, No. 2, t'o.b. “County. "90 1.00 --- 5.50 5.50 

No. 10, No. 4 Sieve.. 5.25 California Choice, No. 2%, Y. C.2.60 2.55 California, #5 
J. Std. No. 3 Sieve, No. 1...... -717% .80 California Fancy, No. 2%........... 2.85 California, I8 -23.00 

J. Sifted, 3 Sieve, No. 1.. .82% .85 Extra Sliced Yellow, “2.46 California, Blue 6.50 

Ex. Std., No. 2 Sieve, No. 1 .85 -95 Standard White, No. 2..........1.40 .... California. Ia, Blue 129.96 

Fancy Petit Pois, No. sss Standard Yellow, No. 2............ California, %s, Striped ............. 6.25 

Standard, No. 1.00 California, 1s, Yellow .............. 13.00 
S200 Standards, Yellow, No. 3........ .... *A premium of per case is charged on 
Squash, No. 3........0..ece0e005 1.00 1.00 Pxtra Standard Yellow, No. 3...1.85 ..!: Maine Sardines where buyer specifies brand. 


4 
@ 
= 


30 


fanning 
Alle Industries 


ESTABLISHED 1878 


The Markets 


BALTIMORE, NOVEMBER 1, 1926 


WEEKLY REVIEW 


Market Quieter Than Even Seen Before—What the 
Brokers Think of It—In Spite of Lack of Demand . 
Prices Hold Well—Canned Foods Week Will 
Probably Inject New Life 


UZZLING—The present condition of the canned 
foods market, as a whole, is more puzzling than 
anyone among the oldest traders can recall. 

Where any number of canners meet they all express 
the same bewilderment and cannot understand why 
there is not some business passing. You are told it 
in their offices, and in the offices of the brokers. 

For instance, C. W. Baker & Sons, one of the oldest 
traders in canned foods in the business—that is to say, 
the house is one of the oldest, as the father of the 
present generation began in Harford county many, 
many years ago—said in their weekly letter of the 
26th: 


“Tomatoes: 
broken this month, particularly in the field of 
sports. It looks like another record is going to 
be broken as far as canned foods business for the 
month of October is concerned. It has been the 
dullest October we have ever experienced. The 
only redeeming feature of the whole situation is 
that prices have held up remarkably well, indicat- 
ing that the holders of tomatoes have arranged 
their finances to enable them to carry what few 
tomatoes they own until the market gets some- 
where near their ideas of value. We quote the 
market as follows: 1s 6214@65c, 2s 9214@95c, 
3s $1.4214 @$1.45, 10s $4.75 @$5, all f. b. respec- 
tive shipping points for prompt shipment. 


“Corn: The market on corn is unchanged. 

We quote No. 2 Whole Grain Evergreen Corn at 
90c, No. 2 Standard Shoepeg at 90c@95c, No. 2 
Extra Standard Shoepeg $1@$1.05, No. 2 Fancy 
Shoepeg $1.10@$1.15, No. 2 Standard Crushed 
Sugar Corn 90c, Extra Standard 95c@$§1, all f. o. b. 
respective shipping points.” 

And Thomas L. North, of T. J. Meehan & Co., 

said in his letter just a few days before (Oct. 28): 


There were a lot of records - | 


“Foreword: It would take a lively stretch of 
imagination to report an active market in canned 
foods this week. While it is true a few items were 
more sought after than the balance of the list, 
yet withal it was a dull week as compared with 
the corresponding period last year. Just why 
orders are not plentiful after a light pack of sev- 
eral important staples is a puzzle to the elder 
statesmen, here and elsewhere, that remains un- 
solved, and they have now concluded to let the 
future supply the answer. Meantime, those who 
are able to finance their holdings are making prep- 
arations to await a market more to their liking, 
while the less fortunate are stretching the long 
bow as far as their banks will allow them this 
privilege. A little buying spurt will change the 
complexion of things very materially, but until it 
comes the market is not apt to improve. The 
stocks in canners’ hands are about right to work 
favorably in conjunction with the immutable law 
of supply and demand once this element takes the 
helm. Intending buyers will do well to watch the 
situation carefully.” 


The one redeeming feature of the whole thing is 
the way the market has held in the face of such an 
assault. When a market is not sustained by more or 
less constant and steady buying it sags, and if the 
support is notably missing, as in the present case, it 
usually slumps down badly. The only time that this is 
not the absolute rule is when there is nothing to sell; 
in other words, when the market is bare of the item 
in question. The market is not bare of canned foods, 
but evidently the holders know the value of their goods, 
and through application to the warehousing plan have 
covered their monetary requirements with borrowing 
against the goods. That makes a very strong situa- 
tion, and so there is little or no hope for the jobbers, 
if they think their inaction will break down prices. 


. In fact, if the canners continue to handle the situation 
., as well as they have handled it, the jobbers will have 


to pay dearly for missing their opportunities. 

With the nation-wide activities of Canned Foods 
Week almost at hand, we may expect to see “something 
doing”’ very shortly. 

Here in this market the canners propose moving 
from the retailers’ shelves the canned foods now rest- 
ing there, and so making room for more orders. The 


week will blazon, through the daily press, an invita- 
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tion to the housewives to call at their grocers and 
there inspect the pantry of canned foods, and they will 
be urged to order in their winter supplies. But the 
whole drift will be towards the grocer—urging the 
people to call upon their grocer, look over. his stock, 
and place their orders. This will tie up the grocer of 
every size and kind with the Week in a way which he 
will appreciate, and it ought to clean out his shelves in 
quick time. Every locality and every street in every 
town and city will be told that there is a display of 
canned foods being made in honor of Canned Foods 
Week—tright at the grocer’s. At this season of the 
year it is inherent in human nature to want to store 
up for the winter, and so when the consumers are told 
that the harvest had been made and now stands upon 
the grocers’ shelves for their selection, they will re- 
spond. It will, of course, take a month or so for the 
inevitable demand to refill these emptying shelves to 
reach the canners, and they may need a little patience 
to await its coming; but it will come as sure as the 
days come. 

There is nothing the matter with business; we 
are in no panic nor anything like a panic. Those in 
position to know say that prosperity is continuing on 
with unabated energy and bids fair to continue for 
months to come, and Canned Foods Week will get the 
jobbers over their hesitation, or the chain stores will 
take all their business. 

The canners here are running very lightly on 
spinach, because the buying is light. But the quality 
of the raw product is fine and producing a most accept- 
able article. Some little pumpkin is being canned here 
to take care of the usual orders now in hand. Other 
than this there is very little doing in any of the can- 
neries, as the oyster season has not yet opened in 
earnest, but will do so later in November. 

It is not right to say, of course, that there is no 
business whatever passing because there is always a 
small demand for small lots cavering the whole list. 
One canner told the writer this week that he shipped 
one pool car, going to 9 buyers, and totaling 900 cases. 
That is the kind of shipping that makes life miserable 
for the shippers. 

The pea canners are meeting in Milwaukee as this 
is written, and from what little has leaked out from 
there, we understand that they are taking the matter 
in hand in a businesslike way, and one which promises 
good results. They have seen canners in other lines 
ciean up an overproduction by advertising, and they 
know that they can do it also. 

The market for peas and corn has been very quiet 
and for very small lots where orders were moving. 
Fruit has been in some demand. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


No Change in Attitude of Market Generally—Southern 
Vegetables in Crates Scarcer—Little Change 
in Canned Tomatoes 


Chicago, October 29, 1926. 


HERE is no change in the attitudeof the market 

‘ generally toward canned foods. The near ap- 
proach of Canned Foods Week (Nov. 10 to 20) 

has aroused some of the retail dealers to the import- 
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— replenishing their stocks preparatory to that 
event. 

Brokers say, however, that this has not caused 
any perceptible effect on the buying of the wholesale 
grocers in a large way, as the stocks of the jobbers had 
been prepared to meet this special demand. 

The weather has turned cold and that will prob- 
ably have an enlivening effect upon the demand for 
canned foods. 

Southern vegetables in crates are scarcer and the 
freezing weather which we may expect soon will cut 
off that source of supply, but fruits continue very 
cheap and in large supply. Apples are very excellent 
and cheap and grapes are selling largely at low prices 
and so are pears. Basket grapes are cheaper than be- 
fore for many years and are seriously interfering with 
the sale of canned fruits. 

All the buyers and brokers are in daily expecta- 


‘tion of statistics of the output of canned corn for 1926, 


but the statistics of the output of canned tomatoes 
are not expected until about January, as has been 
usual in past seasons. 

Owing probably to the very wet weather during 
the packing season and before, considerable trouble is 
heard of in relation to rusty cans, on arriving ship- 
ments, and a number of rejections are heard of in 
the Chicago market, especially of canned tomatoes. 

Canned Corn—The market price of canned corn 
is to a certain extent nominal and nearly every canner 
who owns any seems to have a separate idea of its 
market value. I do not hear of any sales made at 
demoralizing prices, but brokers state that buyers are 
gun shy of the market because of the irregularity of 
prices and the doubt about the size of the output. 

Canned Tomatoes—There is but little change in 
the situation of the market for canned tomatoes. The 
deliveries that have been arriving in the Chicago mar- 
ket have been showing excellent quality, although 
there have been a few car loads rejected recently on 
account of rusted cans, which is probably attributable 
to the wet weather of the season and inadequate and 
imperfect storage for cans. The trouble from rusties 
does not seem to be general, but only with a few care- 
less or poorly equipped canneries. 

Canned Peas—There has been a revival of the 
wholesale demand for canned peas the past week and 
a good run of buying by Chicago wholesalers has been 
reported. Some low prices are being made, I learn, 
and I understand that most of the sales made the 
past week have been at bargain table prices. 

Wisconsin Canners Convene—Many of the buyers 
of Chicago and most of the brokers are at Milwaukee 
this week at the annual convention of the Wisconsin 
Pea Canners Association. I hear that the attendance 
is large and that a most interesting program is being 
presented. 

National Canners Association Directors—There 
will be a meeting of the Board of Directors of the Na- 
tional Canners Association in Chicago at Hotel Sher- 
man on November 19, 1926. 


The special railroad rates to the Western Canners 


_ Association fall convention at Palmer House, Chicago, 
* on November 30 and December 1, 1926, will be pur- 


chaseable at railroad stations for the round trip, and 
anyone can come on the special rates on account of 
the International Live Stock Exposition, which will be 
in session in Chicago at that time. The special rates 
— round trip tickets will be in force and effect as 
follows: 
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One and one-third fare for round trip applies from 
all points in Colorado, Idaho, Illinois, Iowa, Kansas, 
Minnesota, Missouri, Montana, Nebraska, Northern 
Michigan, North Dakota, South Dakota, Utah, Wis- 
consin, Wyoming. 

The one and one-half fare for round trip applies 
from points in Indiana, southern Michigan, and Ohio; 
also from Louisville, Kentucky. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Buyers Busy Selling, Not Buying—Prices Remain 
Without Change—California Tomatoes Selling. 
Eastern Tomato Canners Foolishly Trying for 
Force Buying by Cutting Prices—Corn 
Unchanged — Peas Easy — Tuna 
Firmer — Pineapple Firm. 

Gallon Fruits Are Steady 


New York, October 27, 1926. 


HE SITUATION—This is the time of the year 

when the wholesale grocer is devoting most of his 

attention to the selling end of his business, and 
enjoying a temporary breathing spell in his purchasing 
department. Canners and brokers were finding it a 
difficullt matter to interest buyers in additional stocks 
for shipment from primary markets. In fact, the great 
bulk of current contact between buyers and sellers at 
this time concerns shipping instructions, taking up 
of drafts and other details incidental to the movement 
of the packs into consuming channels. 

Price Changes Lacking—There have been no price 
changes of outstanding importance since last week’s re- 
port. Southern tomatoes are inclined to hold firmly, 
and the market for corn appears to be reasonably 
steady. The other member of the “big three” in the 
canned vegetable line, peas, displays weakness, and 
buyers report that they are finding it possible to pick 
up odd lots under the market. In the balance of the 
market, no buying interest is displayed, save in small 
parcels, which are offered out at concessions by can- 
ners anxious to clear up odd lots after completing de- 
liveries on their future orders. 

California Tomatoes—California canners have put 
up a good pack of tomatoes this year, and have 
found a ready outlet for their output. The market is 
strong in sympathy with the firmness prevailing on 
Eastern packs. Current quotations on California toma- 
toes follow: Standards in puree, 1s, 75¢e to 7714c; 
2s, 90c to 95c; 214s, $1.10; 10s, $3.65 per dozen; solid 
pack, 1s, $1.00; 2s, $1.15 to $1.20; 214s, $1.55 to $1.60; 
10s, $4.85; puree, No. 10 whole, made from ripe toma- 
toes, $4.25; No. 10 made from trimmings, $3.45 to 
$3.60 per dozen, all f. o. b. California cannery. East- 
ern distributors, notably the chain stores, have been 
unusually large buyers of California packs this sea- 
son. Coast packers had a good season this year, and 
continued running their canneries on tomatoes much 
longer than would normally be the case, to take ad- 
ae of the short pack and good demand in the 

ast. 

Southern Tomatoes—Buyers find it difficult to ex- 
plain the position of the market for Southern packs. 
In the face of the short production, canners continue 
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to sell, and the price basis has consequently suffered. 
As is generally the case in a market of this character, 
the larger canners, with established brands, are not 
taking business at the current going prices, which are 
as follows: 1s, 6214c to 65c per dozen; 2s, 9214c to 
95c per dozen; 3s, $1.40 to $1.45 per dozen, and 10s, 
$4.75 to $5.00 per dozen, all f. 0. b. cannery. The fore- 
going prices are those prevailing in the trading mar- 
ket, many packers holding at quotations above the out- 
side figures listed. 

Standard Corn Unchanged—No market change in 
the market conditions for standard corn have been re- 
ported. Southern packers are still quoting standard 
crushed at 95c to 97!4c per dozen, with but quiet buy- 
ing noted. Western packers are quoting a range of all 
the way from 85c to $1.00 per dozen, as to brand and 
packer. 

Peas Easy—Numerous reports of price shading on 
standard peas are heard, and the market is little better 
than nominal] in many respects. Buyers cannot be 
tempted into the market unless material concessions 
are offered, it being distinctly a buyers’ market in 
every respect. 

Salmon Irregular—Both red and pink salmon is 
said to be under some pressure in Coast markets, al- 
though leading packers who are holding the market 
at steady levels intimate quite broadly that off-priced 
stock is in many instances also off-quality as well. 
Jobbers are not buying in a large way. 

Tuna Firmer—Packers are talking higher prices 
on all grades of tuna, and the local jobbing market is 
firming up in sympathy with the position of the mar- 
ket in California. Whitemeat is practically unobtain- 
able in any quantities, either here or on the Coast, and 
the market is nominal in all respects. Trading is 
chiefly in one to five case lots. 

Pineapple Firm on Coast—With Eastern jobbers 
coming into the market for additional stocks of pine- 
apple, notably crushed, a firm tone prevails on the 
Coast. Fancy crushed 214s are held at $2.00 per dozen, 
with standards $1.90. Fancy crushed 2s are quotable 
at $1.75, with standards 10c per dozen lower. The 
market on No. 1s is $1.30 per dozen for fancy and $1.25 
for standard, while 10s hold at $7.50 per dozen on 
fancy quality and $7.00 per dozen for standard 
crushed, all prices being f. 0. b. cannery. Offerings of 
crushed in the New York market are not large, and 
prices are strongly held. Sliced- pineapple is reported 
moderately well sold up on the Coast, with prevailing 
quotations as follows: Fancy 214s $2.50, 1s $1.60, and 
10s $9.00; standards, 214s, $2.20; 1s, $1.45; 10s, $8.25, 
all per dozen. Standards and fancy 2s are practically 
cleared from first hands on the Coast. 

Apricot Demand Quiet—Demand for canned apri- 
cots for Coast shipment has eased off somewhat. Dis- 
tributors are now getting in their shipments of new 
pack previously contracted for and’are not inclined to 
contract for additional supplies at this time. The 
Coast market is quoted as follows: 214s, fancy, $2.80; 
choice, $2.50; standard, $1.90; seconds, $1.75 to $1.85; 
waters, $1.70; 2s, fancy, $2.05; choice, $1.90 to $2.00; 
standards, $1.60; 10s, fancy, $9.25; choice, $8.00; 
standards, $7.00; waters, $5.75; pies, $6.25 to $6.50, all 
per dozen, f. o. b. California canneries. 

Gallon Fruits Steady—California canners are 
showing firm views on the market for No. 10 fruits, 
practically all grades. R. A. cherries, 10s, are quotable 
f. o. b. coast at $12.50 per dozen for fancy, $11.50 for 
choice, $10.25 for standards, $7.50 for waters, and 
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$6.50 for pies. Peaches are quotable at the cannery as 
follows: Fancy cling $7.75, fancy frees $7.75, choice 
cling $7.00, choice frees $6.65, standard clings $6.25 to 
$6.50, standard frees $5.75 to $6.00; water, cling, $5.25 
to $5.50; water, free, $5.00 to $5.25; pie, cling, $5.00 to 
$5.50; pie, frees, $4.85 to $5.25. The market for gal- 
lon Bartlett pears holds at $9.75 per dozen for fancies, 
$9.00 for choice, $8.00 for standards, $5.75 for waters, 
and $4.50 to $5.00 for pies. No. 10 plums are quoted 
out at $7.00 per dozen for fancy, $6.00 for choice, $5.25 
for standard, $4.25 for waters, and the same figure for 
pies. 

Notes of the Trade—William Hills, Jr., & Co. have 
been appointed New York sales representatives for the 
French Sardine Company, San Pedro, Cal. 

G. H. Brandt, president of the Hunt Brothers 
Packing Company, with headquarters in San Francis- 
co, was a visitor along Hudson street. 

Concentrating Activities—Austin, Nichols & Co., 
prominent wholesale grocery concern, with headquar- 
ters in New York, is getting out of the branch house 
game. Several years ago the company opened branches 
in several important market centers, notably Chicago, 
Utica, Watertown, Ogdensburg and New Haven. With 
the closing down of the Chicago branch and the liqui- 
dation of the stocks held by this warehouse, the com- 
pany is now operating a wholesale grocery business 
only in New Haven, in addition to its big plant at 
Brooklyn. According to Chicago reports, R. G. Kleiner, 
who was in charge of the canned foods buying for the 
Chicago branch, has become sales manager for the Du- 
rand, McNei! & Horner Co., succeeding Frank Clark, 
who is now managing sales for Franklin McVeagh & Co. 

Coast Chain Consolidation—Merger of several 
chain store groups on the Pacific Coast, details of 
which recently appeared in these columns, has been 
consummated. A $20,000,000 chain store organiza- 
tion, known as the Skaggs-Safeway Stores, Inc., has 
been formed through amalgamation of the interests of 
the Skaggs United Stores in the San Juoquin Valley of 
California, the Safeway Stores, Inc., a chain operating 
in Southern California, and the Skaggs Cash Stores, 
operating in the northern part of the state. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


A Big Canned Foods Week Indicated—Records in Fruit 
Yields—Apples Show Immense Increase—Olives 
Only Half Crop—Pear Pack Was Cut 

San Francisco, October 28, 1926. 
C ANNED FOODS WEEK—Plans for San Fran- 


cisco’s participation in Canned Foods Week are 
going ahead in splendid shape, with indications 


that the forthcoming event will receive wider attention 


on the part of the interested trade than any that have 
preceded it. Publicity in the daily press is already 
commencing to make its appearance, and some excep- 
tionally fine window displays are being arranged for. 
Many firms which do not handdle groceries have 


agreed to turn over their windows for display pur-— 


poses, realizing what the canning industry means to 
California, and particularly to San Francisco, which 
is the clearing house for most of the pack of fruits, 
vegetables and fish. Grocers are arranging to feature 
canned foods during the week by offering special prices 
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on quantity purchases, with chain stores particularly 
to the front in this respect. 


The Crops—The Crop Reporting Service of the 
California State and Federal Departments of Agri- 
culture has made a report of crop conditions in Cali- 
ornia as of October 1, and since most of the major 
fruit crops have been harvested, a close estimate of the 
total crop is possible. Especially interesting is the es- 
timate of the output of pears, which is placed at 214,- 
000 tons, or about 33,000 tons more than were har- 
vested last year, which set a new record. Shipments 
in the fresh form to Eastern markets were heavier 
than a year ago, but more were left in California to be 
canned and dried than last year. Prices to growers 
were materially lower than for several seasons past. 
The output of peaches is estimated at 483,000 tons, or 
about 93,000 tons more than were produced in 1925. 
The canned output this year is the largest on record, 
and more fruit was dried than a year ago. A record 
crop of apples is being harvested, the output being es- 
timated at 10,242,000 boxes, or more than four million 
‘oxes more than were harvested in 1925. The grape 
crop was larger this year than last, but the fig and 
olive crops are lighter. In fact, the output of olives 
will be only about half of that of 1925. Definite figures 
on the canned packs will be released by the Canners 
League of California early in the year. 


Pears—Now that the packing season is at an end 
there is considerable speculation rife as to the prob- 
able output of canned pears. Some canners estimate 
that the pack of 1926 will prove almost a million cases 
less than that of the preceding year when a large pack 
was made, despite the high prices paid for fruit. Can- 
ners, jobbers and retailers entered the new season with 
a carry-over of pears and for a time it seemed that 
there would be little packed this year, despite the large 
crop. Prices for fruit were finally brought down to a 
point where canners consented to operate and with 
lower prices to the consumer the demand of late has 
been getting into its old stride. The foreign market, 
which has always absorbed fairly large lots of canned 
pears has been sluggish until recently and even now 
is not to be described as active. The season has been 
an unprofitable one for pear growers in general, but 
better times are promised by the manner in which this 
fruit has been moving off of late. Pacific Coast 
growers are again considering an extensive advertising 
campaign on canned pears, with the idea of creating 
a much wider demand, as the output of this fruit will 
show gains for several years, based on acreage. The 
Pacific Northwest is becoming more and more of a 
factor in the canned pear industry, more than one- 
third of the canned pears produced on the Pacific Coast 
coming from the Northwest. . 


Tomatoes—The mere mention of canned tomatoes 
brings a cheerful smile from packers and brokers alike, 
as this item has proved the pleasant surprise of the 
season. Market prospect were rather gloomy when 
the season opened and there was but little interest 
taken in opening prices. Then reports began to come 
in of light packs in other States and these were fol- 
lowed by substantial orders which bore out the truth 
of the reports. The California crop has proved quite 
satisfactory, with the quality all that could be desired, 
and the estimated pack is already quite closely sold up, 
with packing still under way. Cool weather has fol 
lowed the light rains and tomatoes are now ripening 
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rather slowly, but canning will doubtless continue until 
well into November. Prices continue unchanged, but 
are firmly maintained. 

Coast Notes—The seventh annual fruit show of 
the University of California, Berkeley, will be held in 
Hilgard Hall, November 15 to 19, and prumises to be 
the largest yet produced. The display will include 
fresh fruits and fruit products and experiments in the 
drying of olives will be a feature of the show. 

The steamer Arctic, of the fleet of the Alaska 
Packers Association, has returned to its home port of 
San Francisco from Alaska with 72,000 cases of can- 
ned salmon, the last of the season’s pack. This was 
the second round trip of this vessel to the northern 
canneries this year, the added trip being necessary to 
handle cargo the smaller vessels of the fleet were un- 
able to care for. 

The Ono Trading Company, of San Francisco, 
packers of Blue Flag crabmeat, which enjoys a wide 
sale in this field, has made arrangements whereby it 
now also controls the White Lily brand, another 
strictly fancy grade of Japanese crabmeat. 

Leonard E. Wood, vice-president and general man- 
‘ager of the California Packing Corporation, a director 
of the Alaska Packers’ Association and a vice-presi- 
dent of the National Canners Association, has been 
appointed campaign manager for the drive launched 
by Californians, Inc., to raise its fifth annual budget 
of $400,000 for advertising purposes. Mr. Wocd 
began his career with the J. K. Armsby Company, now 
merged with the California Packing Corporation and 
has spent practically his entire life in California. In 
accepting the campaign chairmanship he said: “I am 
willing to take off my coat for Californians, Inc., be- 
cause it is a sound business proposition. In raising 
the annual budget of $400,000 this year we shall not 
‘appeal for support’. That is not the idea. When a 
businiess man signs his annual check for Californians, 
Inc., he is paying a very moderate bill for value 
received. 

“The theory that cities like San Francisco grow 
according to some inevitable natural law is not the 
progressive man’s theory. San Franciscv has broken 
all records for progress during the past four years 
because we have been awake to our opportunities. 
We have a great future that can be realized only by 
organized effort. San Francisco will keep the su- 
premacy of the Pacific Coast if we will it and take the 
necessary steps. The Pacific Slope is on the verge of a 
great industrial development, and this development 
will center in the community that shows the most en- 
terprise in reaching out for it.” 

The publicity efforts of Californians, Inc., have 
attracted nation-wide attention during the past four 
years and for the first time really accurate information 
concerning the’ resources of the State has been broad- 
casted. An especially interesting feature of this well- 
planned advertising campaign is the fact that while 
all California has benefited from it, the entire bill has 
been paid by San Franciscans. Funds have not even 
been solicited from business men of such east-bay 
suburbs as Oakland, Alameda and Berkeley, which are 
part of Greater San Francisco in all but name. San 
Francisco has gone ahead on the theory that anything 
that helps California helps her, and that the city grows 
and prospers as the State prospers. And the great 
canning industry is mighty proud to note that one of 
its chieftains is to play such an important part in the 
gathering of next year’s publicity fund. 
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CORRECTION IN COST OF PACKING ITALIAN 
TOMATOES. 


ECRETARY F. M. Shook, of the Tri-States, calls 
S atention to an error in the recently published fig- 
ures on the cost of canning tomatoes in Italy. He 


says: 
Easton, Md., October 18, 1926. 

On October 9th we sent out a quotation from 
the News Release of the Department of Commerce 
in which was given the cost of packing Italian to- 
matoes. The Department of Release had an error 
in it which was quite obvious, and this office took 
the matter up with the Department and received 
the following communication: ; 

“T have your letter of October 13, 1926, re- 
garding the cost of packing tomatoes in Italy, as 
given in the October Ist issue of Canned and Dried 
Foods. 

“T have checked back over this material and 
find that the cost per dozen should have been 
stated as two cents rather than forty. This gives 
a daily wage on estimated pack of forty cents, 
which is in line with the other cost figures that we 
have received. I am unable to account for this 
error, as our records show that the conversions 
from Italian currency were correctly made.” 

Please attach this letter to our former communica- 
tion, so that you will have the correct information re- 
garding labor cost of packing Italian tomatoes. 


Very truly yours, 
F. M. SHOOK, Field Secretary. 


The above has reference to the line in the first 
printed report: 

“Workers are paid $0.40 per doz. cans; one peeler 
can average 20 dozen cans per day.” 


CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Harrodsburg, Ky.—The Harrodsburg plant of the Kentucky 
Canning Company closed its season after putting up 30 car- 
loads of canned tomatoes, and distributing during nine weeks 
approximately $30,000 in cash to growers and employes. Ar- 
rangements are being made by the company to enlarge next sea- 
son to can beans, corn and apples. 

Bargersville, Ind.—The Bargersville canning factory has 
closed one of its most successful seasons and the machinery has 
been stored for the winter. 

The factory packed 10,000 dozen cans of No. 10 tomato pul 
during the season just closed and 2,000 dozen cans of No. 3 heer 
picked whole tomatoes. 

The factory, which was formerly owned by the Sturm Can- 
ning Company, was operated this season by Howard P. Robin- 
son, as receiver, under a mortgage foreclosure suit brought sev- 
eral months ago by the Farmers State Bank of Bargersville. 
Unless the Sturm Company redeems the property at the end of 
the year, the property aor f be owned in fee simple by the Bar- 
gersville Bank. 

Brazil, Ind.—The Libby, McNeill & Libby Company is pre- 
paring to greatly increase the output of their plant here next 
san Work will start in the spring on improvements to the 
plant. 

Queets, Wash.—I. L. Grindle has purchased the interest of 
Oliver S. Morris in the Grindle Canning Company at Queets and 
is again sole owner of the cannery. Mr. Morris will now devote 
his whole time to the business of the Pacific Sea Foods Company 
at Hoquiam, the institution having grown to such a size as to 
warrant him selling his share of the other concern. 

Fishing at Queets has been exceptionally good this season, 
and there are prospects of one of the most successful years in 
the history of the company. 
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“We excel Our Labels : 
in‘Designs . are the Highest Standard 
of for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


a 


DEL MONTE 
ALASKA RED SOCKEYE 


SALMON 


—for better, larger salmon business 


Without doubt, DEL MONTE is the best 
known, most generally accepted brand of 
canned fruits, vegetables and food special- 
ties on the market. 


In addition to this, DEL MONTE Salmon 
is specifically advertised by itself-- the best 
known brand of salmon on the market. 


As a final recommendation, the product 
has the quality that builds and holds 
business. It’s always that fine, red salmon 
that discriminating buyers prefer---rich in 
oil, even in texture, unsurpassed in color 
and flavor. 


CALIFORNIA PACKING CORP. 
San Francisco, California 
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A beautiful 
label helps sales 


Mine sales over the counter are decided at 
the moment of purchase by the appear- 
ance of the label. Does your label really help 
sell your product ? 

‘Labels should suggest that the contents are 
dainty and tasty. We make labels that do this. 
Write us for particulars. 


CONSULT OUR 

‘TRADE MARK BUREAU ‘ 

The courts have decided that brand names 
and trade marks are valuable property. No new 
brand should be adopted without investigation. 

We maintain a Trade Mark Bureau, which 
contains over 829,000 brand names, including 
all ‘registered brands. 

i We search titles and help | against 
infringement. We make no charge for this 
special service. 


The United States Printing 
& Lithograph Company 


Printing Headquarters 


CINCINNATI 
55 Beech St. 


BROOKLYN 
70 N. 3rd St. 


BALTIMORE 
439 Cross St. 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. Yeu’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


ONE-QUARTER OIL KEY 
“Is it true, father, that the big fish eat the sardines?” 
“Oh, yes, my son.” 
“But how do they open the tins?”—Pele Mele, Paris. 
NOT GUILTY 
A judge threatened to fine a lawyer for contempt of court. 
“I have expressed no contempt for court,” said the lawyer; 
“on the contrary, I have carefully concealed my feelings.” 
CHEATED 
Friend—I suppose your daughter was delighted to receive 
two bouquets at the concert last night. 
Mother—No, she was furious. She paid for three. 
—Passing Show, London. 
NEEDS OILING 
“Oh, Henry! Do come into the kitchen. There’s a mouse 
squeaking dreadfully.” 
“Eh—what d’ you say? Blame it all—can’t you oil it 
yourself ?” 
PERFECTLY NORMAL 
Mother—You were very naughty to disobey me, and I have 
punished you to impress it on your mind. 
Son—Mummy, aren’t you mistaken in regard to the posi- 
tion of my mind? 
ACTION 
Little Brother—I bet he’d kiss you if I wasn’t here. 
Co-Ed—You insolent boy! Leave the room this minute! 
TRY A FLY 
The diner had waited ten minutes. Finally he called the 
waiter. 
“Your fish will be here in five minutes.” said the waiter. 
“Tell me, waiter,” said the diner, “what bair are you using?” 
—tTid-Bits, London. 
ANOTHER TURN 
“What do you mean by an eight-day clock?” 
“One that will run eight days without winding.” 
Huh! nian how long would it run if you wound it?” 
OH, TAKE A DOZEN 
He — been looking over the birthday cards on the counter 
for some time, when the saleswoman suggested: “Here’s a 
lovely sentiment,” ‘To the only girl I ever loved.’ 
“That’s fine. » he said, brightening.- “I’ll take five or six 
of those.”—Western Christian Advocate. 
SOME CHICKEN 
Dumbgard—Did you hear Jim got poisoned eating chicken? 
Dumbjohn—Croquette ? 
Dumbgard—Not yet, but he’s pretty sick. 
Is ZAT SO? 
“Does your dog chase cows?” 
“No, he’s a bull dog.” 


GO ON, GRAB HER! 

Nervous Youth—Darling. you are the breath of my life. 

Fair One—Well, why don’t you hold your breath ?—Passing 
Show, London. 


MORE THE MERRIER. 
Father—So you wish to marry my daughter, eh? So you 
believe, young man, that you could support a family.? 
Suitor—Well, ah—er—that—is—you see, sir, I was only fig- 
uring on Ellen, but I suppose if it’s necessary I can take care 
of the rest of you, too.—Judge. 


HE GOT AWAY WITH IT. 


Judge—The policeman says that you were traveling at a 
speed of sixty miles an hour? 


r. 
“Qh, that’s different. Case dismissed.” 


Prisoner—It was necessary. Your Honor, I had stolen the 
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———the Machinery and Supplies you need and the Leading Houses that supply them 


Consult the advertisements for details. 


ADJUSTER, fer _ Devices. 

Frank Ha :, Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil enrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

BEET MACHINERY. 
Mach. Co., Salem, N. J. 
Cang. Mchy. Corp Cedarburg, Wis. 

A. K. Robins & Ce., itimore. 
Wire, Boating. Picking, Etc. 

‘annery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Go., La Porte, in. 
Bean Cleaners. See Clean and Grad. 
Beans, Dried. See Pea and Bean Seed. 
BELTING. 

The Fairbanks Co., New York. 

BOARD, Cerrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

BLANCHERS, Vegetable and Fruit. 
Mach. Co., Salem, N. J. 
Borlin-Cha an ’Co., Berlin, Wis. 
K. Robins & Co., Inc., eee 
rague-Selis Corp., Chi 
Blowers, Pressure. See Pumee. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

> = K. Robins & Co., Inc., Baltimore. 
laysman & Co., Baltimore. 

Bottle Caps. ‘See Caps. 
Bottle Cases, Wood. Boxes, Cra’ 
Bottle Corking Machines. See Sottions Mey. 
BOTTLERS’ 
A pee Mach. Co., Salem, 
Ermold Co., New York Sity. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. ee aps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 

Paper Products. 
BOXING MACHINES. 
—- Machine Works, Westminster, 


Fred H. Knapp Co., Ridgewood, N. J. 

BROKERS. 
rd E. Jones & Co., Baltimore. 

—— J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Pails, Metal. See Bnameled 

uckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Hdw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
hag and Vegetables, Etc. 

Cal. Pkg. San cisco, a 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, “i York City 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
B. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams, Machine Co., Max, New York City. 


CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 

CANS,Tin, All Kinds. 
American Can Co., New Sank. 
Atlantic Can Co., Baltimo 
Continental Can Co., New ¥ York City. 
Heekin Can Co., Cincinnati, 
Phelps Can Co. "Baltimore. 

uthern Can Co., Baltimore. 

8. Can Co., Cincinnati, Ohio. 

Wheeling Can "Co., Wheeling, W. Va. 


CANNERY SUPPLI 


erson-Barngrover 

Cincinnati 

e en In 

A. K. Robins & Co. 

Sinclair-Scott Ce., 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Markars. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND Gravity. 
Berlin-Chapman Co., Berlin 
Kar! Kiefer Machine oO. 
Sprague-Sells Corp., Chi 
Cartons. See Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Chedin. Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS’ 8UP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY, Frult. 
—e Mfg. Co., Silver Creek, N. Y. 
K. Robins & Co., ene Baltimore. 
Sinclair Scott Co., Itimore. 
Sprague-Sells Corp., 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, Rn. Y. 
Cameron Can Machy. Chicago, Il. 
Slaysman & Co., Balt timore. 
Coils, Copper. See Copper Coils. 
ae Milk Canning Machinery. See 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 


Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., ere Falls, N. Y. 
Hansen Cang. Mchy. C Cedarburg, 

A. K. Robins & Co” Inc, "Paltimore. 
Corp., Chi. cago. 


COOKERS, Continuous, Agitating. 


Anderson-Barngrover Mg. Co. fen Jose, Cal. 
Berlin-Chapman Co., Berlin, 
Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., "Chicago. 

COPPER COILS, for Tanks. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., sndianapolis. 
Sprague-Sells Corp., Chicago. 


Copper Jacketed Kettles. See Kettles, Cop. 
CORING HOOKS, Pitting Spoons, Ete, 
Phil Emrich, Cincinnati. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Coen. Cedarburg, Wis. 
Bros., Mo 

K Robins & Co. Inc., Baltimore. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Bros., Mo Ihio. 

K. Robins & Ce., Inc., Baltimore. 
Corp., Chi cago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


Berlin-Ch ge Co. 

Huntley Mi Co., N. Y. 
orral 

e-Sells , Chicage. 


Corn Mixers and taters. See Cerm 
Cooker Fifiers. 


CORRUGATED PAPER PRODUCTS. 
Hinde & Dauch Paper Sandusky, oO. 
Counters. 
Countershafts. See Speed Reg. Devices. 


AND CARRYING MACHINES. 


A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 
Sprague-Sells. Corp., Chi 


Zastrow Machine Co., Bal a 


CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., saitimore. 
Sprague-Sells Corp., Chic 
Zastrow Machine Co., Bal 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machine 
String Bean. See String 


DECORATED TIN (for Cans, Caps, Ete.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U._S8. Can Co., Cincinnati. 

Dies, Can. ‘See Canmakers’ Mchy. 


Double Seami Machi 
ng achines. See Closing 


DRYERS, Drying Machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Ete. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Bprague-Bells Corp., Chic cago. 

a am. See Boile 

Bnameled-lined Kettles. 

EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Avage Machine Co., Salem, N. J. 
K. Robins & Co., Inc., Baltimore. 
Corp., Chicago. 
Zastrow Mach. Co.. BaJtimore. 
Factory Stools. See Stools.. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
ns ne. 
Sprague-Sells Corp. ie Chicag. 
FIBRE CONTAINERS mae Feod (net her. 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxbeards, ete. 


Hinde & Dauch Paper Co., Sandusky, O. 
~ Cookers. See Corm Cooker- 


riling Machines, Bottles. See Bottlers’ 


FILLING MACHINES, Can. 
-Barn: 


ansen Cane Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. sd 
— Machine Co., 1Cincinnatt, oO. 
senkam 
ins & Co Indianapolis. 

Sinclair-Scott Co., timore. 
e-Sells Corp., Chicago. 

ng Machine, Syrup. bee Syruping Mach, 


FINISHING MACHINES, Catsup, Ete. 


Kiefer Mach. Co., 
H. Langsenkamp 
A. K. Robins & Co., Inc., Baitinane 
inclair-Scott Co., ‘Baltimore. 
prague-Sells Corp., Chicago. 
Food Choppers. See Pg 


Grad See C Grading 
t. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 
Co., Silver Creek, N. Y. 


| 
= 3 
i 
| 
2 
| 
| 
| | 
i 
i is. 


38 


WHERE io BUY—cC ontinued 


@ENERAL AGENTS for Machinery Mfrs. 
in-Chapman Co., Berlin, Wis.. 
Robins & Co., Inc., Baltfmore. 
prague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 

GLASS-LINED TANKS. 

audler Co., Rochester, N. Y. 

prague-Selis Corporation, Chicago.. 

GLUES, for Sealing Boxes. 

Arabol Mfg. Co., New York. 

Governors, Steam. See Power Plant Equip. 

Gravity Carriers. See Carrs. and Convrs. 

Green Corn Huskers. See Corn Huskers. 

Green a See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 

JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, ind. 
A. K. Robins & Co., Baitimore. 
Sprague-Sells Corp., Chicugo. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
8. O. Randall’s Son, Baltimore. 
Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

Emrich, Cincinnati. 
pa Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 


LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. — 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. 8. Prt. and Litho. Co., Cincinnati. 


LABORATORIES, for Analyses of Goods, 
Et 


National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS 
The Scott Viner Co., Columbus, O. 
MARKING Etc. 
Emrich, Cincinnati... 
Can See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sestrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Bdw. Renneburg & Sons Co., 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Selis Corp., Chicago. 
trow Machinery Co., Baltimore. 
ackers’ Cans. See Cans. 
Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 
Bamrich, Cincinnati. 
Co., Baltimore. 
PASTE, CANNERS’. 
Arabol Mfg. Co., New York, 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Ine., Baltimore. 
PEA ANDO BEAN SEED. 
J. H. Allan Seed Co., Sheboygan, Wis. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co.. Bristol. Pa 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayarse Machine Ce., Salem, N. J. 
.. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis. N Y 
fF. Wamachek Mach. Co.. Kewaunee Wis. 
Wansen Gang. Mehy. Corp.. Cedarhbure Wis 
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Huntley Mfg. Co., Silver Creek, N.Y 

A. K Robins & Co., Inc., Baltimore 

Sinclair-Scott Co., Baltimore. 

Sprague-Selis Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .¥ 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N Y 

Frank Hamachek Co., Kewaunee, Wis 

Scott Viner Co., Columbus, O. 

PEELING KNIVES. 

Phil Emrich, Cincinnati. 

A. K Robins & Co., Inc., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters 

PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 

PEELING TABLES, Continuous. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Perforated Sheet Metal. See Sieves and 

Screens. 

Picking Boxes, Baskets, Ete. See Baskets 

Picking Belts and Tabies. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J Lewis, Middleport, N. Y. 

Spragune-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales 

Picking Belts and Tables. See Pea Mchy 

PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City 

H. A. Kries & Son Co., Baltimore. 

Power Presses. See Canmakers’ Mchy. 

Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Kar) Kiefer Machine Co., Cincinnatt, Ohio 

F. H Langsenkamp Co., Indianapolis 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp.. Chicago. 

PUMPS, Air, Water, Brine, Syrup. 

Ams Machine Co., Max, New York City. 

F. H. Langsenkamp .» Indianapolis. 

A. K. Robins & Co., Inc., Balttmore. 

Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

E. J. Lewis, Middleport, N. Y. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

nery Supplies. 

SEALING COMPOUNDS, Can. 
SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary J top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

¥F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
SCALES, Platform, Table, Etc. 


The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle... See C 


aps. 
hines, Bottle. See Bottlers’ 


See Can- 


Machinery. 


SEEDS, Canners’, All Varieties. 
J. H. Allan Seed Co., Sheboygan, Wis. 
Brotherton-Kirk Seed Co., Bozeman, Mont. 
D. Landreth Seed Co.. Bristol Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Rros Seed Co.. Chicago 
Sunni-Glo Gardens, Boiling Springs, Pa. 
Separators. See Pea Canning Mchy 
Sealing Machines, Cans. see Closing Ma- 
chines 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New Yerk City 
E. W Bliss.Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicage. 1!) 
Slavernon & Co., Baltimore 
SIEVES AND SCREENS. 


Hunticy Mfg. Co., Silver Creek. N ¥ 
Seort Ca.. Raltimore 
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SILKING MACHINES, Corn. 

Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. ee Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co.. Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Bite. 
See Power Plant Equipment. 

Supply House and General Agents. See 

neral Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 


wis, Middleport, N. Y. 

A. K. Robins & Co., Inc., Itimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Co., Indianapolis. 
Slaysman Co., Baltimore, Md.. 
Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler. Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

TEL TELEGRAPH, quick ser- 
Amer. Teleph. & Teleg. Co.—Everywhere. 

Testers, Can. See Canmakers’ Mchy. 

THERMOMETERS, Etc. 

Phila. Thermometer Co., hila., Pa. 

Ticket Punches. See Stencils.. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
ea Mfg. Co., Silver Creek. N. Y. 

A. K. bins &-Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 

TOMATO WASHERS. 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 


C. B. Richardson, Washi D. C. 

Variable Speed See 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Wis. 
The Scott Viner Co., Columbus, O. 

Washers, Bottle. See Bottlers’ Machinery. 

WRAPPERS. Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Salem,_N. J. 


Hansen Cang. Mchy. Corp., Cedarb: . Wis. 
A. K. Robins & Co. 
WASHERS, Fruit, Vegetabie. 
Solem, N. J. 
prague- a Corp., Chicago. 
Washing and Scalding Seekers. See Bas- 


kets. 

Windmills and Water Suppl Systems. 
See s, Wood. 

Wrappers, Paper. See Corrugated Pager 


ucts. 
Wrapping Machines, Can. See Labeling 
Machinery. 


WYANDOTTE—Ganitary Cleaner 
R Ford Ce.. Wrandette. Mich 


— 


Speed 


j 
Berlin-Chapman Co., Berlin, Wis. § 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. é 
Hansen Cang. Corp., Cedarburg, Wis. , 
Huntley Mfg. Co., Silver Creek. N. Y. 
Sprague orporation, Chicago 7) 
Lf 
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THE CANNING TRADE 


“Slaysman” 


This End Dryer has been con- 
structed with the very best com- 
bination of Heat and Time. 
Unlike others, it is guaranteed 
not to bake the compound, but 
promotes the exact consistency 
of the compound to give the 
best results. It is made in three 
sizes, 6, 8 or 12 Disc. _ Daily 


capacity is as follows: 


6-Disc ..... ..... 75,000 
8-Disc ....................100,000 
12-Disc ....................150,000 


SLAYSMAN & CO. 


801-11 E. Pratt St. 
BALTIMORE, MD. 
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CONTINENTAL CAN COMPANY, INC. 


CANNED 
FOODS 
WEEK 


November 
10th--20th 


Canned Foods Week 


will soon arrive again and 
with the quality of the pro- 
ducts packed fresh from the 
fields and orchards this 
year, this is certainly the 


year for all interested in this 


great industry to make this 


the greatest Canned Foods 
Week. 


Since the beginning of this industry, 
such quality as a whole has never equall- 
ed this year’s products. What better 
opportunity to prove to the consuming 
public that canned foods are the finest 
foods obtainable and at very reasonable 
cost ? 


Let’s all do our _ share. 


CANNED 
FOODS 
WEEK 


November 
10th--20th 


CONTINENTAL CAN COMPANY, INC. 
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